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LOG IN AND GEAR UP!

I'"’S*TIME TO GET YOUR *
GEAR TOGETHER.
Your Warrior Shirt is waiting. Come and get it at the Yirtual Armory.
Log om, jnirrthe Guard Remmg Team. complete our survey, them gear up with your Warrior Shirt and show your pride.

~Your 'l'l'an’im* ﬂuﬂ is 1005 authentic Army National Guard mrﬂmﬁu not ta be found on the backs
of mere mortals. And your participation in the Virtual Armory gains you access lo mﬁ{iﬁﬁr’ha’ﬂﬂ AEWS,
benefits information and a growing and vital online Guard nity. Don't miss out.

Log in at the Virtual Armory and gear up, today.

WWW.VIRTUALARMORY.COM



Whether it’s a wildfire in the west,  pursue a career as a firefighter, police

a hurricane in the Gulf or flooding in officer or mechanic, you can get the
New England, the Guard responds. education and training you need to
When disaster strikes, Americans perform at the highest level. To learn
count on the skilled personnel of the more, contact us today, by phone
Army National Guard. If you want to or on the web.
www. 1-800-GO-GUARD. com
NATIONAL™=

YOU CAN
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LETTERS FROM LEADERSHIP

Warriors,

| think it is important to reiterate our commitment to the
Army Values as more is learned about the misconduct of
a few soldiers abroad. Media coverage has suggested that
some soldiers “... hadn’t been trained properly.” | can’t
help but think that the type of training that should have
kept abuses from occurring in the first place isn’'t “Army
training” but rather the kind of training that takes place
within the home prior to the first day of kindergarten. One
doesn’t have to be well versed in the text of the Geneva
Convention to understand that the degradation and abuse

goes against any civilized person’s understanding of what
is proper and decent.

That said, | want all Army National Guard soldiers to under-
stand that improper actions by our members will not be
tolerated in our organization. Whether in the heat of war
or during peace, by order, or on the “spur of the moment,”
Army National Guard soldiers will not engage in immoral,
unethical or illegal acts. If you are aware of such activities
and say nothing, you are giving tacit approval and are as

much in the wrong as those individuals committing the
acts.

If your superiors are involved, you need to go above them
to rectify the situation. Remember: unlawful orders do
not have to be followed. If your peers or subordinates are

involved, you need to take action. Don’t wait for the person
next to you to do something.
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This is about integrity, honor and respect — yours personally
and that which the American people have come to expect

from those individuals who are privileged to wear the uni-
form of the American Soldier.

| am honored to lead the fine men and women of the Army
National Guard. | will personally endeavor to do all that |
can to maintain the trust of the America people and am

counting on each of you to do the same. We owe our Nation,
and each other, no less.

Sincerely,

e L

Roger C. Schultz
Lieutenant General
Director, Army National Guard
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SGT's GRIMM & MATTHEWS, D CO 140TH AVN, AFGHANISTAN - GX CONTRIBUTORS

®

THE GURRD EXPERIENCE

1625 BROADWAY THIRD FLOOR

WE'RE COMMITTED TO MAKING GX THE BEST IT CAN BE. YOUR
FEEDBACK AND PARTICIPATION IS ESSENTIAL. AFTER ALL, WHO
KNOWS THE GUARD EXPERIENCE BETTER THAN A GUARD MEMBER?

SEND STORY AND PHOTO IDEAS TO: EDITOR@GXONLINE.COM
SEND YOUR FEEDBACK TO: FEEDBACK@GXONLINE.COM

GET GX STUFF

[FWE PRINT YOUR LETTER, STORY OR PHOTO - YOU'LL RECEIVE A
SHINY NEW GX T-SHIRT. IF ONE OF YOUR PHOTOS MAKES IT IN
RECON, $250. IF YOU SUBMIT A STORY THAT MAKES IT TO A COVER
HEADLINE, $250. SUBMIT THE COVER SHOT AND POCKET A $1000.

THERE’S NO BETTER EXPERIENCE THAN
THE GUARD EXPERIENCE.

NASHVILLE, TN 37203 | PH 615.256.6282 FX 615.256.6860 | WWW.GXONLINE.COM




LETTER FROM THE GX TEAM
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COVER PHOTO:

CW3 0'Neil Williams, Jr.

The soldiers in front of
the helicopter are (L-
R) MAJ Mike Hill, S-3
Operations Officer; LTC
William Coats, Battalion
Commander, and MA)
Marvin Hunt, X0. All
career Guard members
and proudly Defending
Freedom in the 21st
Century. Serving in
Afghanistan at the time
of this photo.
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“High Praise?”

“Thanks for this terrific new National Guard magazine.
I love it so much that | have not sent it on to my son
just yet I” — Ryan’s Mom

on TS

“My fiancé was in the Guard for 10 years ... not

active right now. | am interested in getting a sub-
scription for him. Please let me know how this can
be done.” — Kristen

“Please send GX to our son in Kuwait.” —
Randolph

The GX Team hoped to produce a magazine that
would live up to its mission — to faithfully represent the
Guard experience — we hoped for great feedback from Guard
members all across the country, indeed, from around the globe.
We were not disappointed, either. Many of you took the time
to write or e-mail us with your praise, critiques, and sugges-
tions. We are truly grateful, too, but we have to admit we never
expected the family response to be so strong.

When you think about it, it really shouldn't come as much of
a surprise. The Guard, for all its emphasis on “The Team,”
has always been about family. Great soldiers don’t just happen
— they come from among the finest American families. Who
else could offer their country so much while asking so little for
themselves?

Guard soldiers live the Army values every day, but today these
soldiers, and their families, face challenges different from any
that have gone before. For this reason, it seemed appropriate in
our second issue to feature our Army’s call for a return to “The
Warrior Ethos.” The enemy and the battlefield is very different
today, but the Guard has been and always will be “relevant
and ready.”

You will find articles in this issue suggested by Guard members
that are both inspiring and beneficial. The leadership story on
page 52 comes to mind as an example of both. By the way, LTC
Castello can tell you to be careful with those great suggestions
... we liked the idea so much, we put him to work writing the
article for us.

In the end, it is our hope that you enjoy this second issue as
much or more than the first and that you look forward to our
third issue which will feature a special emphasis on family. It
seems, after all, that a Guard member can count on unwaver-
ing support from family — even if Ryan’s mom won’t send him
the magazine.

- The GX Team

oos

MISSION: To faithfully represent the real-world
Guard experience. To provide today's Army National
Guard warrior with information for becoming a
better soldier and better citizen. To encourage and
assist Guard soldiers in maximizing the benefits of
their military career as well as their personal and
family goals.
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RANTS AND RAVES

FAMILY FRIENDLY

| am a Family Program Coordinator for
the Oregon Army National Guard. Your
magazine is very appropriate. | have
already enjoyed many of your articles
and applaud the effort to make them
“Family Friendly”.

We receive other magazines that are
totally geared to the soldier. They are
not appropriate for Families to read.
A little too graphic if you know what |
mean.

This is one that will get passed around

at our Tuesday night training meetings.
Thank you and keep up the great work.

Tanna Bales
Family Program Coordinator

IT'S ALL IN THE MIX

Have just reviewed the first edition
and must say that you have done

a wonderful job! Great mix of pics,
articles, ads and comments from our
leaders. Keep up the great work with
the next editions!!!

LTC Tracy L. Settle
Recruiting and Retention Manager
SD Army National Guard

RESPECTFUL BALANCE

Just received our issues of GX
Magazine, and | must say | am

truly impressed. | think you have a
winner. You have managed what few,
if any military publications have done
- successfully balance respect for the
service with a hint of irreverence that

»

RANTS AND RAVES

SGT BRADLEY S. WILLIAMS

allows us to laugh at ourselves. This
should appeal to our seasoned veter-
ans as well as our young troops.

Louis Wilham
MAJ, CM, OKARNG

ED: MAJ Wilham proceeded to shame
me into golf tournament giveaways by
informing us how helpful military.com
had been in the past - remember MAJ,
you owe me a photo wearing the hat!

DON'T TELL MY 0IC

As a recruiter for the lllinois Army
National Guard, | must say that the
new GX magazine is a great idea! The
information that was in your first issue
was very good. |, of course, learned a
few things, but don’t tell my OIC that
... LOL. Thanks again

SGT Bradley S. Williams
R&R NCO TEAM V
lllinois Army National Guard

ED: Sorry SGT, we had to tell.

SUBSCRIPTION ADVICE

Hey great magazine. | stumbled upon
the first issue at my unit this week
and read it from front to back. Is there
a way to get a subscription to this
magazine?

SGT Stewart

ED: SGT, thanks for the compliment.
To subscribe, simply go to our web
site, www.gxonline.com, and complete
the online subscription form.

“The information that was in your
first issue was very good. |, of course,
learned a few things, but don't tell

my OIC that ... LOL.”

RANK AND FILE

magazine"?

sense of pride.

James A. Sieczkowski Jr.
SGM, AZ ARNG
Support Services Supervisor

participles? X

SNAIL MAIL:

GX Magazine

¢/o lostudio, LLC
1625 Broadway, Third Floor
Nashville, TN 37203

On page 006, in the letter from LTG
Roger C. Schultz, (GX1 MAR/APR) he
says; “The magazine you hold in your
hands has been created for members
of the Army National Guard team

- our soldiers and their families”.
Since this magazine was created for
the Army National Guard and not for
general distribution; “Why can’t we
ensure that the proper rank designa-
tion is used correctly throughout the

| believe if we pay attention to detail
and use the proper rank designation

throughout our magazine, our soldiers
will view our magazine with a greater

ED: SGM, we stand corrected and
second your recommendations, thank
you. How do you feel about dangling

We want to make this a good magazine, and we
need your help. You are the only ones who know
what the Guard Experience really is. So tell us.

Send us photos of you and your service buddies
— in action or just goofing off. Did we get some-
thing wrong (or right)? If so, let us hear ahout it.

@ editor@GXonline.com
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INTHELOOP

GLOBAL WAR ON TERRORISM (GWOT) MEDALS

GLOBAL WAR
ON TERRORISM
SERVICE
MEDAL

(cwoTsm)

The eagle and shield adapted

from the Great Seal represent

the United States. They protect

the globe, symbolizing American
resolve to combat and overcome
global elements of international
terrorism. The laurel wreath rep-
resents the drive for peace, and
the three arrows signify vigilance,
resolve, and peace.

A presidential executive order has authorized the
Department of Defense to create two new military medals
for service in the Global War On Terrorism (GWOT).

The GWOT Service Medal is authorized to be awarded
to all soldiers on active duty and mobilized Reserve
Component Soldiers activated on or after 11 SEP 01 (to
a date to be determined) having served 30 consecutive
days or 60 nonconsecutive days.

GLOBAL WAR
ON TERRORISM
EXPEDITIONARY

MEDAL
(cwoTeEm)

The shield and eagle represent the
United States. The swords denote
readiness and the resolve to fight

international terrorism, which
is symbolized by the serpent
crushed in the eagle’s claws.
The wreath denotes honor and
achievement.

The GWOT Expeditionary Medal is authorized to be
awarded to soldiers who deployed abroad in the area of
eligibility (AOE) for service in the GWOT operations on or
after 11 SEP O1 (to a date to be determined).

The medals were recommended by Secretary of Defense
Donald Rumsfeld “in response to our nation’s global
efforts to suppress terrorism and the significant contribu-
tions members of the armed forces bring to bear on the
long-term resolution of this threat.”

@ www.virtualarmory.com

FAST FACTS: WOMEN AND WARFARE

> By the end of WWII, two percent (over one-half million) of Britain's female
population was in the war effort.

> Over 70% of Russia's 800,000 women fought at the front while serving in the Soviet
Army to fight Nazis during WWII.
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Gel Paid!

Are you a mobilized soldier with pay problems?
Checks not coming in on time?
Checks getting cut for the wrof'ng amounts?

Help is on the
If you need assistance, contact The Army National Guard
Financial Services Center (NGB-ARC-F) by calling

1-877-ARNGPAY (276-4729)

or email them at

ARNG-MILPAY@ARNG-FSC.NGB.ARMY.MIL

You’ve earned your pay, and now there’s someone to make sure you get it!




CHILD CARE PROVIDERS SUPPORT TROOPS
RETURNING FROM IRAQ AND AFGHANISTAN

“The child care community’s response to
Operation Child Care has been overwhelm-
ingly positive. All of us—at the national, state
and local levels—are united in our desire to
give back to those risking their lives
to keep us safe.”

Linda Smith
Executive Director of NACCRRA

NACCRRA, the nation’s Network of Child Care Resource
and Referral Agencies, announced the launch of Operation
Child Care, a national, voluntary effort to provide a few
hours of free child care for National Guard and Reserve
military personnel returning for two weeks of rest and recu-
peration leave from Iraq and Afghanistan.

Child care providers and trained 4-H youth in cities and
towns across the country are being recruited to support the
citizen-soldiers from their local communities. Child care
providers who meet state and local child care regulations
will provide four or more hours of free child care so

GX VOL1ISSUE2 O1=2

that service members can attend to family business or

take their spouses out for a date. Operation Child Care was

designed for National Guard and Reserve personnel because
they do not typically have access to the military family sup-
port programs provided to active duty personnel.

Child care providers who volunteer their time for Operation
Child Care will receive official recognition. But most seem
to feel the same as Linda Kitzmiller, a licensed and accred-
ited family child care provider from Washington County,
Tennessee, “You don't have to recognize me — | am just
thrilled and honored to be able to do something to help our
troops.”

National Guard and Reserve members with valid mili-

tary identification and leave orders will be able to access
Operation Child Care services by calling NACCRRA's national
Child Care Aware® hotline or by visiting their web site.
Service members will be connected to the local child care
resource and referral agency in their community who will
link them to participating child care providers.

Any child care provider who meets state and local child
care regulations and wants to volunteer is welcome and
encouraged to participate in Operation Child Care by call-

ing the Child Care Aware® hotline or their local child care
resource and referral agency.

Child GCare Aware® Hotline
1-800-424-2246

“] am just thrilled and honored
to be able to do something for

our troops.” Lnoa kirzmiLLer, cHiLd cARE PROVIDER




DO YOUR TEAM
A FAVOR, LAY IN
EXTRA SUPPLIES

You can now pre-order bulk quantities of GX and have them
shipped direct to your unit or armory address. Any orders received prior to
press time for each issue can be shipped within 48 hours of printing — truly “hot off the press.”
Order in quantities of 300, 600 or 1,200 for only $1.95 per magazine (includes shipping costs).

[ 5/) \J/ BULK ORDERS NOW AVAILABLE @ WWW.GXONLINE.COM
VA

THE GURARD EXPERIENCE

1625 BROADWAY THIRD FLOOR | NASHVILLE, TN 37203 | PH 615.256.6282 FX 615.256.6860 | WWW.GXONLINE.COM




IN THE LLOOP

TRICARE
UPDATE

HEALTH COVERAGE WHEN ON ACTIVE DUTY FOR
MORE THAN 30 DAYS

You're Covered

When on military duty, you are covered for any
injury, illness or disease incurred or aggravated in
the line of duty. This includes traveling directly to
or from the place where you perform your military
duty. When on active duty for more than 30 days,
you have comprehensive health care coverage
under TRICARE Prime.

Your Family is Covered

When you are on active duty for more than 30
days, your family’s health and dental care needs
are covered under several TRICARE options, all of
which are designed to meet their needs.

Eligibility (DEERS) 1-800-538-9552
TRICARE Prime Remote 1-888-363-2273
Mail-Order Pharmacy 1-866-363-8667
Retiree Dental Plan 1-888-838-8737
TRICARE Dental Program 1-800-866-8499
TRICARE For Life 1-888-363-5433
Senior Pharm. Program 1-877-363-6337

Access to Care

The first step is to enroll, or update, yourself
and all eligible family members in the Defense
Enrollment Eligibility Reporting System (DEERS).

DEERS is your key to all benefits.

For more information, call DEERS, Monday-
Friday, 9 a.m.-6:30 p.m., Eastern Time, at
1-800-538-9552 (California, 1-800-344-4162),
or visit www.tricare.osd.mil/deers address.

TRICARE Overseas:

WESTPAC 1-888-777-8343

Europe 1-888-777-8343

Canada/Latin America 1-888-777-8343
Puerto Rico/Virgin Islands 1-888-777-8343

TRICARE BY PHONE

. Northeast 1-888-999-5195

. Mid-Atlantic 1-800-931-9501

. Southeast 1-800-444-5445

. Gulf South 1-800-444-5445

. Heartland 1-888-941-4501
6. Southwest 1-800-406-2832
7/8. Central 1-888-874-9378
9. Southern CA 1-800-242-6788
10. Golden Gate 1-800-242-6788
11. Northwest 1-800-404-2042

Hawaii & Alaska 1-800-242-6788

www.tricare.osd.mil
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GUARD-FRIENDLY EMPLOYERS

ESGR Honors Employers

The Freedom Awards

CENTRAL ATLANTIC TOYOTA DISTRIBUTORS
Richard F. Simonetti, V.P. and Asst. General Manager
Toyota's support included continued pay and continued
health and retirement benefits for service members and
their families.

D.H. GRIFFIN WRECKING

David Griffin, Jr., Vice President

Griffin provides continuation of salary and benefits and hires
fill-in replacements when service members are away from
their job.

MILLER BREWING COMPANY

Marty Costello, Senior Vice President

Miller Brewing Co. has shown significant support to its
National Guard and reserve employees for more than two
decades.

PG&E CORPORATION

Robert D. Glynn, Jr., Chief Executive Officer and Chairman
The corporation has had a military leave policy for years.
Since call-ups following Sept. 11, 2001, this policy was
modified to extend supplemental pay benefits and a full
range of benefits for family members.

TYSON FOODS

Joyce Reed, Community Relations Manager

Tyson Foods supports the American armed forces by provid-
ing differential pay and by implementing family support
organizations and recognition programs industry-wide.

ESGR

The mission of the National Committee
for Employer Support of the Guard and
Reserve (ESGR) is to gain and main-
tain active support from all public
and private employers for the men
and women of the National Guard and
Reserve, as defined by demonstrated
employer commitment to employee
military service.

The ESGR Homefront Awards

ALBERTSONS INC.

Larry Johnston, Chairman and CEO

Johnston made personal a challenge to educate his peers in

the food and beverage industry on ESGR and USERRA Law.

Albertsons also provides pay differential during mobilizations
along with continued company benefits and trust fund con-

tributions.

CLEAR CHANNEL AIRPORTS

Thomas O’Ryan, Senior Vice President

O’Ryan placed 126 lighted information signs in 15 major
airports around the United States.

HOME DEPOT

Bob L. Nardelli, Chairman, President & CEO

Nardelli donated $1 million to provide home repair for fami-
lies of National Guard and Reserve members. Home Depot
also employs 1,800 National Guard and Reserve members.

VERIZON COMMUNICATIONS
Ezra D. Singer, Exec. Vice President for Human Resources
Verizon distributed 300,000 thirty-minute phone cards to
National Guard and Reserve members and their families

which helped them communicate with one another.

For more information and
to nominate your employer
for a Freedom Award or a
Homefront Award, go to:

WWW.esgr.org
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IN THE LLOOP

KEEP YOUR UNIT READY AND REDUCE THE NEGATIVE IMPACT OF ATTRITION

The National Guard is involved in more CONUS/OCONTUS LEAD COURSES ARE:

missions than ever before, which makes achieving your

strength maintenance mission more urgent than ever before. » Flexible: present them as hip-pocket
If you are concerned about how attrition negatively impacts or classroom training.

Guard readiness and you’re ready to do something about it, . . : .
LEAD instructor training might be right for you! » Unique: Give your soldiers and NCO's

just-in-time attrition management training
LEAD’sinteractive, information-packed presentationsinclude that they can't get anywhere else.
attractive graphics, easy-to-present and easy-to-understand » solutions_oriented. Use LEAD’s
lesson plans, and hands-on training to keep participants

. information, strategies, and tips to start
engaged and learning.

reducing attrition right away.

For information, contact:
If you want to make a major contribution to Guard readiness in )
your unit and your state, be in a leadership position, and provide CPT Denise Walker
yourself with a career boost: become a LEAD instructor today. & LEAD Program Manager
Strength Maintenance Division
= NGB-ASM-S
WWW-‘"rtuaIarmory-comllead Denise_Wa|ker@ngb_army_mil
Duty: (703) 607-3576
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1/130th NCARNG GOES TO SCHOOL
A young Afghan girl participates in the
opening celebrations for a girls’ school in the
village of Golbahar, north of Bagram.
Her school is the first to open since the
fall of the Taliban in 2001 and a result of
efforts by American soldiers, including the
1/130th NCARNG.

THERE’S NO BETTER EXPERIENCE
THAN THE GUARD EXPERIENCE.

(). 4

THE GURARD EXPERIENCE
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UBSCRIBE $0DAY T0 SEE THE WORLD
THAT/IS THEGUARD EXPERIENCE.

1625 BROADWAY THIRD FLOOR ‘ NASHVILLE, TN 37203 ‘ PH 615.256.6282 FX 615.256.6860 ‘ WWW.GXONLINE.COM
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PRE-MOBILIZATION CHECKLIST

Personal Matters:

Q

Discuss with your family how You will communicate with them
during mobilization,

Contact and work with your Family Assistance Center or Family
Support Group,
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parents, whichever applies to your personal situation.

Learn how benefits will change during mobilization,

Safely store important legal documents,

Discuss financial matters with family andg loved ones.

Establish needed allotments from pay when brocessing direct
deposit of payroll documents.

Develop a new budget based on the changed conditions of mobilization,
Check and update life insurance, health insurance, auto policies, etc,
Arrange for paying bills, tax preparation, paying taxes.

Put family Security measures in place,

Make sure that all appliances are in good condition

before departure.

Make sure automobiles are in good repair,

Make all storage arrangements that are necessary.

O 00000 0oLo g
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Legal Documents

Ask your commander or unit administrator for a DD Form 1543-Annual
Legal Checkup form, Also, make sure You have the following documents:

divorce decrees and adoption papers,
Detailed plans for dependent care, including a Special power of
attorney for eémergency medical care for family members,
A general power of attorney, or Special power of attorney, to
ensure the person You appoint can take care of financial, legal
and medical matters for you andg your family in your absence,
These can be written so they are only active in your absence andg
allow for only specific areas of action as required,
A detailed will. This is €specially important if You own property,
You shoula include a plan for distribution of your property and
bersonal effects in the event of death,

C) Copies of civilian medical history for you and all family members
(to include a record of past illnesses or injuries not recorded

bersons who are your authorized family members. This includes
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IN THE LLOOP

NEW GUARD ADVERTISING GAMPAIGN

JUNE 2004 - DECEMBER 2006

America’s war on terrorism has changed the focus and tone
of Guard recruiting and advertising. With combat in the
Middle East and the deployment of Army National Guard
units overseas, the prime motivations for joining are no
longer primarily part-time service or educational benefits.
The reality of the Guard’s relevance in current conflicts has
come to the forefront the recruiting message.

Today, potential recruits are aware that activation and
deployment are a fact of life. Army Guard advertising has
embraced this reality. It is important to present the Guard

“I AM AN AMERICAN SOLDIER"

U, * UP AND UNL
SOLDIER: 1 am an American Soldier
| live the Army Values.

| will never accept defeat.
| am disciplined, physically
and mentally tough.

| am a professional.

to the public with a clear, honest and compelling

call and a powerful emphasis on the Soldier role

of the Citizen-Soldier message. This message taps the
deep, unselfish and highly patriotic reasons why young
men and women make commitments to serve their country
and place themselves in harm’s way. Although an appropriate
message today, the national advertising campaign will
balance this reality with the rewards of Guard service.
Money for college and serving the community, among
other benefits, remain relevant to today’s

prospect audience.

and the American way of life.

| am an American Soldier.

GROUP: | am the Army National Guard.
VOICE OVER: Defend Freedom...

In the Army National Guard YOU CAN!
Visit 1-800-G0-GUARD.com today

GX VOL1ISSUE2 O19




IN THE LLOOP

THE ARMY
NATIONAL GUARD’S
NEW LOGO

Bold, cool, and patriotic are just a few
ways the Army National Guard's new
logo has been described. After nine
years of using the “You Can” logo,

the Guard decided to modernize its
look and to bring the organization’s

GX VOL1ISSUE2 O=20

This new logo is also very versatile
with several versions of the logo
provided: a base logo with the added
graphics of the “You Can” slogan
and the 1-800-GO-GUARD phone
number and web site address.

State branded logos and logos with
space for unit customization will

be distributed too. Each logo treatment
will come in different color schemes.
LTC Jones, Chief of Advertising,
explains, “This logo will make the

THESE REPRESENT ONLY
A SMALL PORTION OF THE
NEW CAMPAIGN ITEMS:

www.1-800-GO-GUARD.com
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SET A NEW PACE
* FOR YOUR LIFE.

-

Print Ads Targeting
Various Audiences
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HELPING HAND.
Nasiriyah, Iraq

Soldiers of the 112th Medical
Company of the Maine Army
National Guard are assisted hy
soldiers from an unidentified
MP unit perform a medevac for
a civilian truck driver injured
in a vehicle accident 55 miles
northeast of Nasiriyah, Irag.
The 112th Medical Company
provided medevac coverage for
southern Iraq and all of Kuwait
for the first OIF rotation.

Photographer unknown

SAUDI ARABIA
















EARNED REWARDS

TRAVEL DISCOUNTS

MILITARY-FRAVEL DISCOU

Jon’t orgétr e St sc{)
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If you wanna chill out at the beach— then you've gotta
check out the vacation discounts available to Guard
Members. You’ve earned them — you deserve them. Relax
and stay in awesome accommodations that go way heyond
your expectations and save 15%-30% at over 4,000
hotels in North America! Rent a totally cool car at a con-
venient location and save up to 25%!

It’s so easy that the only thing you’ll have to worry ahout
is when to turn over.

Car Rental Discounts

ALAMO CAR RENTAL - 1-800-354-2322

“On Orders” Rate: Insurance is included, additional drivers
and under age 24 drivers, up to 30% off.

Leisure rates: Depend on dates and location.

AVIS CAR RENTAL - 1-800-698-5685
Business and Leisure Rates: Depend on the dates and location.

BUDGET CAR RENTAL - 1-800-455-2848 - www.budget.com
Business and Leisure Rates: Depend on the dates and location.

NOTE: Call each toll-free number and ask the agent to find the best available
rate. The military discount may not be the best rate; other coupons or specials
can be better. A Military ID is always needed.

GX VOL1ISSUE2 O30

Hotel Discounts

TRAVELODGE - 1-800-545-5545

Enjoy Super Savings at more than 500 participating
Travelodge hotels in North America.

AMERIHOST - 1-800-996-2087
Every AmeriHost property has a AAA 3 Diamond rating, and
children 18 and younger STAY FREE!

DAYS INN - 1-800-268-2195
Days Inn offers over 1,900 convenient locations and “Super
Saver Rates” from coast to coast.

HOWARD JOHNSON - 1-800-769-0939
Howard Johnson welcomes travelers at over 550 participating
locations throughout the United States, Canada and Mexico.

KNIGHTS INN - 1-800-682-1071
Knights Inn offers nearly 240 locations across the United
States and Canada.

RAMADA - 1-800-462-8035

Ramada Plaza Hotels, Ramada Inns and Ramada Limited
offer over 900 convenient locations throughout the United
States and Canada.

SUPER 8 MOTEL - 1-800-889-9706
There are over 1,100 participating Super 8 Motels located
throughout 49 U.S. states and six Canadian provinces.

WINGATE INN - 1-877-202-8814

As an all-new-construction hotel chain of more than 100
locations and growing, Wingate Inns offer their customers
amenities that most other hotel brands charge extra for.

VILLAGER - 1-888-821-5779

Villager is an extended-stay hotel chain, which means it
offers daily as well as weekly rates. Villager currently has
135 properties throughout the U.S.

Please remember that rates are subject to availability.

Advance reservations are required and military discounts usually cannot be
combined with any other discount. Hotels are often locally owned, and while
many offer discounts, it is up the local owner. Call each toll-free number and
ask the agent to find the best available rate. The military discount may not be
the best rate; other coupons or specials can be better. A Military ID is always
needed.




EARNED REWARDS

VA HOME LOANS
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Ready to make your dream house a reality? Then you need to know about the VA Home Loan Program.
It's an easy way to finance buying a home, make home improvements or refinance an existing home loan.

There are plenty of advantages with the VA Home Loan Program:

» No down payment in most cases.

» The maximum loan can be 100% of the VA-
established reasonable value of the property.

» Negotiate a lower interest rate with the lender.

» No monthly mortgage insurance premium to pay.

» Limitation on closing costs.

» An appraisal of the property value.

» A 30-year loan with a choice of repayment plans.

» When the builder provides an acceptable 10-year
warranty plan, only a final inspection may be required.

» Get an assumable mortgage, subject to VA approval of the assumer’s credit.

» Prepay without a penalty.
» VA performs personal loan servicing and offers financial counseling to help
veterans avoid losing their homes during temporary financial difficulties.

When you’re ready — here are the five simple steps you can take to get your
VA Home Loan:

@ Apply for a Certificate of Eligibility.
®? Decide on the home you want to buy and sign a purchase agreement
@®? Order an appraisal from the VA. (Call the local VA office for details.)

@ Apply to a mortgage lender (mortgage company, savings and loan, bank, etc)

for the loan.
> Close the loan and move in.
@ And one more thing...Welcome home!

3

THIS SITE’S FOR YOU!

www.MilitaryByOwner.com

Selling or renting your home? Let the
whole world know. Advertise it on the
web at www.militarybyowner.com It's
cheap. It's for a year. And it's a great
resource for military members transfer-
ring from one base to another to find a
home near their destination.

When you need to sell or rent your
home ... put this site in your sight!

For more information or assistance go to: 6 www.homeloans.va.gov
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THE

T Warrior
-~ Ethos

DEFENDING FREEDOM IN THE 21ST CENTURY

GENERAL PETER J. SCHOOMAKER, US ARMY CHIEF OF STAFF, HAS CALLED
FOR A SERVICE-WIDE RETURN TO THE “WARRIOR ETHOS.”

WHAT EXACTLY IS AN ‘ETHOS’ AND WHAT DOES IT MEAN TO YOU?

THE FOLLOWING PAGES WILL MAKE CLEAR WHY, ABOVE ALL ELSE, EVERY
SOLDIER IS A WARRIOR.

GX VOL1ISSUE2 O33




WARRIOR ETHOS SOLDIER’S CREED

THE SOLBDIER'S CREED

I.-I'" 3 ‘,v:"}‘

I am an American Soldier.

I am a member of the United States
Army National Guard.
I am an American Soldier.
I am a Warrior and a member of a team.

I serve the people of the United States

and live the Army Values.

Ethos

I will always place the mission first. (nj:
| will never accept defeat. the fundamental
s - character
| will never quit. beliefs awd

| will never leave a fallen comrade. values of

a group.

I am disciplined, physically and mentally tough,

trained and proficient in my warrior tasks and drills.
I always maintain my arms, my equipment and myself.
I am an expert and I am a professional.
I stand ready to deploy, engage and destroy the enemies of

the United States of America in close combat.

I am a guardian of freedom and the American way of life.

I am an American Soldier.

16, 6




ONE OBVIOUS QUESTION

IN THE FACE OF THIS
CALL TO ARMS IS:

WHY NOW?

The answer is simple: we are a nation at
war. But, this fight to defend freedom
in the 21Ist century will be a conflict

President John F. Kennedy

the likes of which we have never seen.

Historically, war was conducted

between nations. In order to begin a

war, the aggressor had to mass an army,
march across a physical border and
engage the enemy.

This is no longer the case.

With modern weapons, one person can
sneak into a city carrying little more
than weekend luggage and kill millions.
While there are a few places around
the globe that are easy to identify as
theaters of combat, in reality, there is
no such place as “behind the lines.” During peacetime, it’s easy for soldiers
Our enemy will attack us anywhere and to think of themselves in terms of their
MOS. “I am a mechanic” rather than

“l am a warrior.” The luxury of this

anytime. They respect no conventions
of war and see no distinction between
combatants and non-combatants.

we MUST, ano we WILL,
ADAPT TO THESE NEW

CIRCUMSTANCES.

kind of thinking has been torn from
us. Every soldier whether full- or part-
time, serving at home or abroad, must
remember that he or she is first and
foremost a Warrior. They must be pre-
pared at all times to defend themselves
and to attack and destroy the enemy.

/ The Warrior Legacy

The Warrior Ethos is the essence of a noble legacy which extends to the very begin-
nings of civilization. As a modern warrior, you are the heir to this amazing heritage,
some of which you know and some some of which you may never have heard.

On the following pages, we list some of the historical high points in this tradition.
This is by no means a definitive list, but rather a broad look at some of the great
warriors, leaders, and innovators who contributed to the development of the Warrior
Ethos.

“The energy, the faith, the devotion which we bring
endeavor will light our country and all who serve it

Inaugural Address, Washington, D.C., Janua y

/(:incinnatus

From GEN Schoomaker down, the
Army is implementing new leadership

methods, new technologies and new
training to help you maintain con-
stant combat preparedness, but all of
these can only build on your Warrior
Spirit. It falls to you to study, learn,
understand and practice as if your life
depends on it, because it does.

So does your buddy’s.

The original Citizen-Soldier, Cincinnatus
was plowing a field when he learned he had
been appointed dictator of Rome (458 BCE
- Before the Common Era). Charged with
defending Rome against the Aequi, he suc-
ceeded handily, and then promptly returned
to his farm. He is considered the model of
Roman virtue.
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WARRIOR ETHOS

THE ROLE OF THE

Sun Tzu’s

Art of War

Written around 500 BCE, the oldest military
text in history is still studied today in mili-
tary as well as business classrooms. It is a
"pocket guide" to success in war with simple,
no-nonsense advice for military campaigns,
and the source of the idea that “all warfare is
based on deception.”
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Study, learn, understand and practice
as if your life depends on it, because it does.

So does your buddy’s.

/ Hernando
Cortez 514

Born in the small Spanish town of Medellin,
Hernando Cortez was 26 years old when he
helped Diego Velasquez conquer Cuba in
1511. Picked to colonize Mexico upon its dis-
covery in 1518, Cortez would go on to defeat
and conquer the Aztec Empire.

The Battle of
Agincourt 55

The subject of Shakespeare’s play Henry

V. and the often quoted “St. Crispin’s Day
Speech,” the battle occurred on October
25th, 1415. English forces, though severely
outnumbered by the French, were ultimately
victorious because of superior technology -
the English long bow.




WARRIOR ETHOS

4

WHO AND WHAT MUST WE BECOME —
TO CONTINUE TO MEET AND DEFEAT
THE NEW BREED OF ENEMY THAT HAS

ATTACKED OUR NATION?

As is so often the case, to secure our future,
we must look to our past. We must look to the
Warrior Ethos.

Every soldier must be individually prepared
to confront and destroy our enemies. They
must see themselves as what they are: proud
members of what is unquestionably the most
powerful, skilled and lethal force in the history
of the world. And yet, they must still strive to
grow and advance.

“Historically, Soldier equipment fit together
more by coincidence than design. However,
the technology hoom has made possible the
most significant transformation of the Soldier
in half a century.”

Source: Program Executive Office (PEQ) Soldier Brochure

Q_ueen
Boudicca

After her hushand’s death, this Celtic queen
led a revolt against the Roman military in
60-61 as revenge for her tribes’ mistreat-
ment. She burned three major Roman towns
including Londinium (London) before she was
eventually defeated.

The most famous western traveler on the Silk
Road to the East, Marco Polo not only became
a confidant of Kublai Khan, he returned alive
to recount his adventures. Returning to the
West in the late 1200’s, he opened trade
routes which brought porcelain, printing,
paper money, and gunpowder.

Ll

X _
¥ N
L

'
My 1 S
i

—

el

AUDIE

MURPHY
26 JAN 1945

I WILL ALWAYS
PLACE THE
MISSION FIRST

Near Holtzwihr, France,
2LT Audie Murphy, in the
face of a German armor
and infantry assault,
ordered his men to with-
draw while he remained
forward to direct artillery
fire. As the enemy closed,
he climbed atop a burn-
ing tank destroyer and
employed its .50 caliber
machine gun to stop the
advance. When his ammu-
nition was exhausted, over
an hour later, he orga-
nized a counter attack (in
spite of being wounded

in the leg) and forced the
Germans to withdraw.

Joined the National Guard
after award of Medal of Honor

One of the most successful African military
leaders, Shaka took over the Zulu tribe after
his father's death in 1816. Responsible for
revolutionizing both the Zulus’ equipment
and tactics, he led the small, 1,500-person
clan to conquer most of South Africa.
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WARRIOR ETHOS

TRAINING AND EQUIPMENT

SO, WHAT LIES AHEAD?

Expanded training, a return to core values, and a stun-

ning array of technological enhancements will all con-
tribute to the evolution from current to future force.
The core values, you've got. The training, that’s coming.
For now, what we can show you is some of the sweet gear
you're going to use. We've found the coolest stuff that the
guys in the labs are working on and spread it across the
following pages in all its gleaming high-tech glory.

256 MB SD CARD

2 PCMCIA SLOTS
1. WLAN
2. EXTRA

EXTERNAL BATTERY

\ STYLUS

RS232 PORT

Enhances situational awareness, supports

communications, and provides a platform

for mission planning and support. SOFTWARE:
MAPS

Source: PEO Soldier Brochure MESSAGES

.
Invasion of
Normandy

Invention of

Body Armor

Defeat of the i
Armada

In July of 1588, the dominant world power of
Spain, under King Philip Il, had declared her
intention to conquer England. Lord Howard
and Francis Drake led the outnumbered
English fleet to destroy the Spanish Armada
and begin England’s rise to international
supremacy.

GX VOL1ISSUE?2 O3S8

The first use of body armor is believed to have
been by the hoplite warriors of ancient Greece
(circa 600 BCE). The hoplites employed bronze
body armor, single-piece bronze helmets, and
shin guards. In addition, hoplites carried a
large round shield, or hoplon, from which they
take their name.

On June 6th, 1944, the United States and
her allies, commanded by General Dwight
D. Eisenhower, successfully carried out
“Operation Overlord,” the largest amphibi-
ous invasion in history, thus marking the
turning point in WWII.




WARRIOR ETHOS

A lightweight, multi-purpose, monocular night vision device
which features a projected IR, light-emitting diode for short
range illumination for such activities as map reading.

Source: PEO Soldier Brochure

Source: PEO Soldier Brochure

At the age of 16, Joan of Arc led her French
countrymen into battle against the English.
Captured in 1431, she was convicted of here-
sy and burned at the stake. Canonized a saint
in 1920, her name was still being invoked by
Allied soldiers in WWI when fighting for victory
on the fields of France.

The AN/PAS-13 Thermal Weapon Sights (TWS) family enables indi-
vidual and crew served weapon gunners to see deep into the
hattlefield, increase surveillance and target acquisition range, and
penetrate obscurants, day or night.

/ Von Clausewitz's
On War

Published in 1832, this definitive military
text has been adopted as central doctrinal
and theoretical teaching at the U.S. Naval
War College, the U.S. Air War College, the
U.S. Army War College, and the U.S. Army
School for Advanced Military Studies at Fort
Leavenworth, KS.

il

FRANCIS
BURKE
17 APR 1945

I WILL NEVER
ACCEPT DEFEAT

In Nuremburg, Germany,
1LT Francis Burke, without
orders, repeatedly advanced
beyond friendly lines and
engaged the enemy single-
handedly. At various points
over a four-hour period he
employed a light machine
gun to attack 10 enemy sol-
diers, dove through a base-
ment window firing to kill a
sniper, charged an enemy
emplacement with two
grenades and destroyed

it, cut down a charging
machine pistolman, and
joined two additional attacks
on German units.

Entered active duty in
National Guard Status

i

Roman g
Legions )

The first full-time paid professional army in
the world, the Roman legions marked a par-
adigm shift in the method of waging war. It
brought about such now-common practices
as military training and drilling and marked
one of the first true steps towards

modern warfare.
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WARRIOR ETHOS

The XM8 is designed as a modular weapon that fires
5.56 x 45mm NATO ammunition. Different barrels and
other modules can bhe swapped quickly depending on
operational requirements. The XM8 will be lighter and
more reliable than the existing M4 carbine and M16
rifles. If approved, the Army could field 900,000.

Source: PEO Soldier Brochure

XM8 WEAPON MODULES:

removable
carry handle

handguard with
integral bipod

handguard
common XM8

receiver

carbine
barrel

e a
- o

30-round
box magazine

multi-function
red dot sight

100-round
compact carbine drum magazine
handguard
The Y 4
Maxim Gun

automatic rifle

barrel and
gas system adjustable

buttstock positions

1——15:“

- B

barrel and

compact carbine
gas system

The first fully automatic machine gun was
invented by Sir Hiram Stevens Maxim in 1889.
The gun was first used by Britain's colonial
forces in the Matabele war in 1893-94. In one
engagement, fifty soldiers fought off 5,000
Matabele warriors with just four Maxim guns.

GX VOL1ISSUE?2 O44=

Denied military exemption as a conscientious
objector, Alvin Cullum York was drafted into
328th Regiment, 82nd Infantry in WWI. In the
Argonne Forest against overwhelming odds,
York captured 132 German prisoners, a feat
for which he received the Congressional Medal
of Honor.

=
b

butt cap

quick detachable

X320 40mm
grenade launcher

Invention of

Artillery

It is believed that mechanical artillery (such
as catapults and trebuchets) was invented
in 399 BCE by Dionysius the Elder, of Sicily
while preparing for war with Carthage. The
first gunpowder artillery was probably first
used by the Chinese around 1300 in the
form of rockets and primitive mortars.
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— ONE WEAPON - FOUR VARIANTS:

XM8 BASELINE CARBINE

12.5" barrel

common modular assemblies

31 JUL 1943

with 40mm side loading
grenade launcher

I WILL NEVER QUIT

On New Georgia, Solomon
Islands, PVT Rodger Young's
platoon was pinned down

by enemy machine gun fire
while withdrawing from the
battle line. The initial burst
wounded PVT Young. As the
platoon began to withdraw,
in spite of being hit a sec-
ond time, he closed on the
enemy position. He attacked
the emplacement with hand-
grenades, destroying it, but

COMPACT CARBINE
short 9" barrel
butt cap receiver cover

personal defense applications

SHARPSHOOTER VARIANT

20" barrel

advanced optical

site was hit and killed while
doing so. His action allowed
his platoon to disengage
AUTOMATIC RIFLE without further loss.

heavy 20" barrel

for sustained fire Entered active duty in

National Guard Status
integral folding bipod

100-round drum
magazine

Hua
Mulan

Invention of L
Stirrups ¢ Chivalry

Probably originated on the Asian Steppes in From the French word chevalerie, meaning A Chinese heroine who joined an all-male
the 2nd century BC, stirrups were used exten- “knight,” chivalry as commonly thought of army during the Northern Dynasties period
sively by Attila the Hun and later adopted by began to take shape in the early 1100’s. The (420-589). She disguised herself as a man
Western forces during the early Middle Ages. Code of Chivalry is the source of the concept to take the place of her father. Having dis-
This seemingly minor advance allowed cavalry that military glory and power are not an end tinguished herself in battle, the Emperor

to rule the battlefield until the 20th century. unto themselves, they must be “gained in the offered her a government post, but, instead,

service of worthy ends.” she returned to her family.
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ONE LAST THOUGHT ...

Don’t let the gadgets fool you. Yes, it's amazing stuff.
The tech the Army is currently fielding gives soldiers
combat abilities that were beyond imagination even 50
years ago. When the Future Land Warrior deploys, our
troops will take another massive leap forward in sur-
vivability, endurance and lethality. The creativity and
boundless inventiveness of Americans continually fuel
our military machine.

However, all of these weapons are useless without
the people to wield them. What will bring victory in
the future is the same thing that has always brought
victory: soldiers.

Technology doesnt win battles. Training courses do
not thwart foes. Warriors do. The absolute truth of this
notion is summed up by a sign in the Pentagon that
simply reads:

“REMEMBER, AT THE END
OF EVERY GRANDIOSE
PLAN IS AN INFANTRYMAN
WALKING POINT.”

/ Food
Preservation

After Napoleon's army suffered more casual-

GXK VOL1ISSUE2 O

FUTURE WARRIOR

/ First Use of ]
Fortifications '

Archaeologists date stone walls and towers

The Land Warrior is the first integrated Soldier system
and includes everything a Soldier wears or carries

on the battlefield. The system provides significant
improvements in Soldier lethality, survivability, mobhil-
ity, and sustainment. Land Warrior's improved battle
command and tactical awareness will reduce friendly
fire incidents among individual Soldiers.

Source: PEO Soldier Brochure

PVS14
Night Vision Device

Lightweight Thermal
Weapon Sight

Knee and
Elbow Pads

MOLLE
Modular Lightweight
Load-Carrying Equipment

Interceptor
Body Armor

/ Invention of
Rifling

By adding spiraling grooves to the previously

ties from malnutrition than enemy muskets, at the Neolithic city of Jericho, clearly built smoothbore muskets, weapons makers during f
the French government offered a reward for to repel human assailants, to about 8000 or the 1500’s dramatically increased the range o
a method of preserving food. Nicolas Appert 7000 BCE. This marks a change in the his- and accuracy of firearms. When a tight-fit- o,
took up the challenge and submerged his tory of humanity from being an essentially ting projectile travels down the barrel, the . '
bottled food in boiling water. Without realizing nomadic race of hunter/gatherers, to a more grooves cause the projectile to spin, thereby I“ ¥ i
it, he sterilized them, stopping spoilage. sedentary and agrarian society. giving it a much more stable trajectory. _" : y
-




WARRIOR ETHOS

The Future Warrior Program will develop and field Land Warrior
Advanced Capability (LW-AC). LW-AC integrates Soldier system com-
ponents into a lightweight, overwhelmingly lethal, fully-integrated
individual combat system. LW-AC includes head-to-toe individual
protection, networked communications, Soldier-worn power sourc-

es, and enhanced performance.

J

Source: PEO Soldier Brochure

Fully-Integrated
Suit and Helmet

Advanced
Individual Weapon

Scalable
Body Armor

Personal Area :"
Network

Fully-Integrated
with FCS UA

Sensory
Enhancement

o=
o

—
=T
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ALLEN
LYNCH
15 DEC 1967

I WILL NEVER
LEAVE A FALLEN
COMRADE

Near My An, Vietnam, SGT
Allen Lynch (then SP4C),
and his unit came under
heavy fire. SGT Lynch
secured cover for three
wounded men by killing two
enemy soldiers. He then car-
ried the men to the cover,
exposing himself to wither-

i ing enemy fire. When his

company withdrew, he single
handedly held the posi-

tion for two hours. He then
crossed 70 meters of open
ground five times to return
his comrades to safety.

Entered active duty in
National Guard Status

photos of MOH Recipients
courtesy of www.HomeOfHeroes.com

photos of technology
courtesy of PEQ Soldier
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PROFESSIONAL MANEUVERS MAXIMIZE YOUR POTENTIAL

@ETID) PLOT YOUR PATH T0 PROMOTION.

Prepare a Career Pathways Memo that outlines your
military career goals and aspirations. Share this memo
with your First Line Leaders, as they are instrumental
in guiding you toward success.

GET YOUR 4100 READY NOW!

Don’t wait until the promotion board postings. Always
have your promotion packet and updated NGB Form

4100-1-R-E Promotion Point Worksheet ready, up-to-date,
and review them once a month to make sure you have a
handle on your points. Make sure your Unit is aware of
any changes to your status and point tally.

THAT YOU CONROL.
Know yourself and seek self-improvement . . . APFT,
Civilian Education, Correspondence Courses and Weapons
Qual - these areas carry a lot of weight in the points sys-
tem. Maximize your promotion potential by maximizing

these scores. Find the time to work on improving each of
the areas under your control. Never give up points!

HAVE YOUR MILITARY
EDUCATION CONVERTED
T0 COLLEGE CREDIT.

There are colleges, universities, and the Army National
Guard Education Service Center, all willing to analyze your
military education and convert it to college credit. Add
points to the Civilian Education section of your NGB Form
4100-1-R-E with college credit.

ASK FOR WHAT YOU NEED ...
06 THEN ASK AGAIN ... AND AGAIN.

NCOES, Military Schools, Career Progression Counseling.
All of these important promotion vehicles are available to
you, but make sure your First Line Leader knows you are
flexible, fired-up, and available to attend. Don’t just
gripe to “Joe” or “Jane” about your lack of schooling -
sit with your NCO Support Channel and get these
important issues resolved.




33 UNDERSTAND YOUR
NCOES REQUIREMENTS.

You can be promoted to SGT E-5 without PLDC, but
need to be enrolled within one year of your promotion.
To SSG E-6 you must have completed PLDC, and be
enrolled in BNCOC within one year. For SFC, have
your BNCOC (all phases) completed and enroll into
ANCOC within one year of your promotion date.

CHOOSE YOUR “"DECLINATION
CODE™ WISELY.

Each NCO must choose from a range of options
that will make them available for promotions: “Only
in my Unit,” “Only in the Same City as my Unit,”
“Within 50 or 100 Miles of my Unit,” “Anywhere in
the State.” Declination codes can greatly enhance,
or reduce your chances for promotion. Carefully
consider your options and choose the declination
code that best suits your needs.

TOP 5 WEB RESOURCES
TO GET YOU THAT PROMOTION

www.atsc.army.mil/accp

The Army Correspondence Course (ACCP) is the
formal nonresident extension of the United States
Army Training and Doctrine Command (TRADOC)
service schools’ curriculum.

esc@ngpec.org

Email the Army National Guard Education Service
Center before you enroll in college. They'll help
guide you down the path to more promotion points.

PROFESSIONAL MANEUVERS

-
1 111\*

UNDERSTAND
YOUR NCOER. ) 03

NCOQO's are rated in accordance with AR 623-205
and each section of Part IV of the DA Form 2166-8
NCO Evaluation Report carries points to the promo-
tion board. Sit with your First Line Leader during
initial and quarterly counselings and review the
blocks on Competence, Leadership, Responsibility
and Physical Fitness/Military Bearing. Find out
what your Rater considers “Excellence,” “Success,
or “Needs Improvement.”

KNOW YOUR MOS...
AND BE WILLING TO GET
T0 KNOW ANOTHER.

If you are “stuck” in an MOS that is a promotion
dead-end, sit with a Career Counselor and be willing
to change your Unit or MOS for one that has better
promotion possibilities. Keep the needs of the Guard
in mind. Be flexible and decide which is more impor-
tant — the job you’re doing now, or the one that will
get you your well-deserved promotion.

SOLDIER UP AND
WLULIDP BE VouR BEST

The best soldiers WILL gravitate to the top of
the promotion list. Understand a promotion is
something you earn, not an entitlement or a
gift. Live the Army Values, volunteer for extra
duties, keep your weight under control and stay
physically fit. Mentor those around you and
strive to be a better soldier every drill. Good
things come to those who deserve them.

”

02

y

www.virtualarmory.com
The Virtual Armory has great links to other military sites, chat rooms,
and guidance on how to succeed as a dedicated Guard Soldier.

www.arng.army.mil/soldier_resources
The Army National Guard Soldier Resource page for the latest pro-
motion bulletins, guidance, and Title 10 and 32 job opportunities.

www.ako.army.mil

The Army Knowledge Portal contains a wealth of knowledge and
resources like the Army Library, your personnel records, and
Army publications.
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PROFESSIONAL MANEUVERS

MAXIMIZE YOUR POTENTIAL

HOW TO HELP RECRUITING

THIS IS YOUR CHANCE

to improve upon your unit’s readiness while helping the
ARNG increase its overall strength readiness posture. The mili-
tary awards are permanent awards that also translate into pro-
motion points.

To qualify, the soldier must refer a lead that converts to an
enlistment or officer appointment between 1 May and 30 Sep
2004. Referred enlistments are cumulative, and each new acces-
sion qualifies for the next level. All new soldiers (non-prior or
prior service enlisted, Officer or Warrant Officer) are counted in
the challenge.

WARRIOR
SPIRIT

Soldiers who qualify for the Warrior Spirit Challenge will receive the following:

o ENLIST TWO (2) New Soldiers:
* One ARNG Limited-Edition Back Pack, and

CHALLENGE

Open to all Title 32 Traditional Soldiers
(M-Day) from 1 May — 30 Sep 2004.

e Seven (7) Days of ADSW.

ENLIST FOUR (4) New Soldiers:
e One ARNG Limited-Edition Back Pack,

e Seven (7) Days of ADSW, and
* One ARNG Windbreaker.

e One ARNG Limited-Edition Back Pack,

o ENLIST SIX (6) New Soldiers:

ACCESSIONS e Seven (7) Days of ADSW,
¢ One ARNG Windbreaker, and
CEIE 2 46 8 e Attend Army Air Assault School.
imited-
edition backpack | X | % | X | K ENLIST EIGHT (8) New Soldiers:
Seven days of e One ARNG Limited-Edition Back Pack,
ADSW * |k kK e Seven (7) Days of ADSW,
] ¢ One ARNG Windbreaker,
ARNG Windbreaker * |k |k e Attend Army Air Assault School,
Attend Air e Lunch with LTG Schultz, Director, ARNG,
Assault School * | * and o . . .
: e Four-Day Training Seminar in Washington
Schultz, Director, Y
ARNG
Attend training in
Washington, D.C. *

Point of contact is MSG Walter Moore at (703) 607-3172,
DSN 327-3172, email walter.moore@ngb.army.mil

- ___________________________________________________________________________________________________
GX VOL1ISSUE2 O4HE




MAXIMIZE YOUR POTENTIAL

RECRUITING

TIPS:

PLACE A BUMPER STICKER* ON YOUR CAR.

HANG A DISPLAY BANNER*.

PUT UP GUARD POSTERS* AT YOUR SCHOOL, WORK OR BUSINESS.

SET-UP A STAND-UP DISPLAY* IN YOUR LOBBY.

PUT A YARD SIGN* IN FRONT OF YOUR HOME OR BUSINESS.

SEND A GUARD-E-CARD*.

PLACE A GUARD BANNER AD* ON YOUR ARMORY’S WEB SITE.

PLACE A GUARD AD* IN YOUR SCHOOL PAPER OR OFFICE NEWSLETTER.

. TELL PEOPLE YOUR STORY: WHY YOU JOINED. WHY YOU STILL SERVE.

10. HOSTA PRESENTATION AT YOUR SCHOOL, WORK OR CIVIC GROUP
WITH YOUR RRNCO.

11. VOLUNTEER WITH YOUR RRNCO.

12. WEAR GUARD GEAR™.

Are you ready and willing to show your Guard pride?

Think you could give a boost to recruiting but you don’t

have any of these items below? Well, we do and will

send them to you if you will agree to become part of
the team. Visit www.virtualarmory.com today to sign up
and get your Recruiting Team Gear.

1.
2.
3.
4.
5.
6.
1.
8.
9

* AVAILABLE AT WWW.VlRTUALARMORY.GOM
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PROFESSIONAL MANEUVERS RECRUITING TIPS

——
SUMMER

ummer’s here, the days are

getting longer and the temperature

is rising. This does not only apply
to the weather — it also applies to the
life of an RRNCO. School’s out, the
doors to the high school are closed, and
up to 90% of college students have
returned home. The prospects have
disappeared. What is a recruiter to do
now? Summer planning is imperative.
Here are a few ideas to use when devel-
oping your summer recruiting program:

1. Make one more

strong push

with your high
school market.

A good time for prospecting is 15-30
days after graduation. Some students
will not consider anything until after
their senior trip. Others are beginning
to find out they will not get the full-ride
scholarship of which they had dreamed.

2. Go where the
prospects are. It can

be just that simple. School's out, prospects
The beaches, lakes and local recreational have disappeared....
areas are a great place to find the young- What!s a 'ec'uiter

er folks in the summer. In metropolitan
areas, try the city recreation centers.
Basketball is king, learn to play. Let
your imagination go and show up where
the kids hang out.
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PROFESSIONAL MANEUVERS RECRUITING TIPS

DON'T FORGET PRIOR SERVICE

T his is also a good time to diligently work your
prior service market. There are always many
good PS soldiers who may not know about
your unit or may have a misunderstanding about the

ARNG. Some of the ways to find these are
the following:

1. Pull names from ARISS.

These lists will always have good candidates for ser-
vice in the ARNG. Work the list with the same enthu-
siasm as you do your high school information.

2. Go to your reservoir.

3. Take an active role in Go back as many as two or three years looking for

taking your shippers to qualified prospects to contact. You could develop
MEPS or bus stations. a list of people who changed their minds, showed just
a little interest or even some who are in a position to

retest. Develop a list of soldiers who have gotten

Strike up a conversation that will help you 3 e :
out of the unit and are qualified for reenlistment.

discover the one or two friends who were
wishing they were getting a head start on their
future, too.
3. Get the unit involved
4. Don’t forget the in building their own strength.
summer students.
A good referral

Some of these may earn enough credits dur- program is sim-
ing summer school to graduate in August or ; ply getting each
December. These students are also good candi- FLL to provide a
dates for our educational benefits. | qualified prospect
for each vacancy
5. There is a whole crop , on their squad
of new seniors. k or section. A
good size battal-
Begin working on students who are eligible for ion has over
the 360-day delay program. This is a good way 500-700 poten-
to have R.E.P.s already working for you when tial recruiters
the new school year starts. at its disposal.
6' If you are near a | SOURCE: From the
college, get a list of . ¥ RRNCO White Papers

the student veterans. - published by the
F [ Army National Guard
It seems the student vet is always looking for
ways to get a few extra dollars for education.
We can help them in most cases. We just have
to make contact.
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PROFESSIONAL MANEUVERS LEADING VALUES

ATTRIBUTES OF

GREAT LEADERS

by LTC Gregory Castello

uch is published about leading Soldiers,
but we can learn more by looking at
larger-than-life examples like Robert E.

Lee, George S. Patton, Sr., and Hal
Moore, Jr. What were the characteristics of these
famous leaders?

Loyalty, Duty, Respect,
Selfless Service,
Honesty, Integrity and
Personal Courage are
more than nice words
your Drill Sexrgeant made
you memorize.

First, these leaders knew themselves. Consider this:
you have an enormous responsibility — leading our
Soldiers. You have been given a special trust by your
superiors. Wear this distinction with pride.

Additionally, our historic leaders had a strong moral
and ethical base. You should also. Loyalty, Duty,
Respect, Selfless Service, Honesty, Integrity and
Personal Courage are more than nice words your Drill
Sergeant made you memorize. They are the hallmarks
of leadership. All are important and demonstrate the
democratic values of our country. If you are weak in
one area, your command is in jeopardy.

Inf. Regt., @ prominent

ibi i behind
ing amphibious landmg. € | |
e d,:rmgth coast, discusses military Another trait of these leaders: they knew their trade.

George S. Patton. Near Brolo. 1943. You must be proficient in your position. You will
establish yourself as a leader if you have confidence
in your own abilities. Do not wait for your next school
to learn your trade. Start learning now.

Lt. Col. Lyle Bernard, CO, 30th
figure in the sec
enemy lines on Sicily
strategy with Lt. Gen.
(Army) /Landov

} LTC Gregory Castello is assigned as the Commander of the 33rd Civil Support Team (Weapons of Mass Destruction), District of
Columbia Army National Guard. He has served in various leadership positions in the 11th Armored Cavalry Regiment, 4th Infantry
Division (Mech), 28th Infantry Division, the DCARNG and National Guard Bureau. Currently, he is on active duty supporting our
Soldiers deployed around the world.
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Photos by: Sgt. 1st Class Tom Roberts, National Guard Bureau Public Affairs Support Element.

PROFESSIONAL. MANEUVERS

LEADING VALUES

by LTC Gregory Castello

“People don’t care how
much you know
until they know

how much you care.”

T here is one value that underlies all we do in the
Army. It is mostly assumed and often neglect-
ed: Caring. This is not about “taking care of
our troops.” Providing Class I, I, and V, quality
training, ensuring pay, and preparing Family Care Plans
are baseline expectations of our Soldiers. We should
be caring for them in this manner at all times. Our
Soldiers, however, need more than this. Motivational
speaker Zig Zeigler often says: “People don’t care how
much you know until they know how much you care.”

Take an interest in your Soldiers. Get to know their
personal AND professional career aspirations and help
them toward those goals. You will find that when you
interact with Soldiers on a personal level, you will learn
more about each other, and they will be honest with
you. When Soldiers feel you have their best interests
at heart, they will give the team all they've got. If they
question your loyalty, you will have difficulty motivating
them to accomplish your team’s easiest tasks.

CARING IS A LEADING VALUE

Left Photo: With daughter in his arms, 1st Lt. Scott
Staudinger beams with exuberance as he arrives home in
Bismarck, ND.

Right Photo: An elated Sergeant Theresa Volk arrives hack
in Bismarck, N.D. after a year-long deployment to Iraq
from the 957th Multi-Role Bridge Company, NDARNG.

A word of caution: this recommendation is not about
developing personal friendships. We must maintain a
professional demeanor. The point is to demonstrate
your understanding and to act on their behalf.

When a Soldier has a problem, it is your problem.
Simply giving a particular Soldier a set of instructions
may not work. Help that Soldier resolve his/her quan-
dary immediately. Take time to counsel. Our Soldiers
need mentors they can go to for advice in all areas of
their lives. Be honest with them; they will respect you.
Follow through with your commitments; they will trust
you. This may take every ounce of energy you have.
Our Soldiers demand and deserve our best.

We are an “Expeditionary” Army today. Our nation is
engulfed in a fight for freedom for all peoples. Our
Soldiers are the workhorses of this undertaking. We
must provide value-based, caring leadership to develop
the relationships needed for a cohesive unit. Further,
today’s Soldiers are tomorrow’s leaders. By caring for
these Soldiers today, we are creating a legacy of lead-
ers for tomorrow.
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DEPLOYMENT CENTER

DEPLOYMENT CYCLE

DEPLOYMENT CYCLE SUPPORT

In the last issue, we began talking about demobilization.
Since we went to press on GX1, we’ve gotten some great
feedback both requesting more information from us on this
topic and even some emails providing us with more facts to
pass along. COL Ross Dublois, G1 for the ARNG, pointed
out that we hadn’t covered anything about the Deployment
Cycle Support (DCS) which was rolled out in May of last
year.

The DCS represents a more holistic approach by the Army
towards the entire deployment/homecoming process. The
Army and Army National Guard have always worked to
make sure that Soldiers and their families get all of the
support and help that they need in both preparing for and
recovering after deployment. This plan extends that support
through the entire reconstitution process, so that now it
begins and ends with “business as usual.”

DCS operations will cover all Soldiers, including those
deployed anywhere outside the continental United States or
within the continental U.S., but away from home station.

DCS tasks (which Soldiers will complete during re-deploy-
ment, post-deployment, and reconstitution) consist mainly
of processing, education and assessment.

Processing covers most of the basic paperwork, gear return,
and standing around that’s associated with physically get-
ting Soldiers home.

Education and assessment are more about getting Soldiers
mentally ready to reintegrate into their families and safely
returned to “normal” life. Pre-reunion briefings for the
soldier and their family will lay the groundwork for a suc-
cessful homecoming. Difficulty in readjusting to life after
deployment is normal. DCS will ensure all personnel are
fully aware of the range of mental health and emotional
support services that are available. Because it can be so
difficult for a person to recognize when he or she is strug-
gling emotionally, DCS will conduct assessments of each
Soldier’s state of mind and determine if any additional
instruction and preparation is necessary to ensure a safe
return home.

For a Guard member to be combat ready, he or she must
have the backing of his or her family, community and most
especially, the Guard itself. The DCS will provide the fol-
low-on support necessary to facilitate Soldier and family
readiness beyond current operations.

ALERT

PHRASE 1

TRAIN-UP

SUSTRAINMENT

% Pre-Deployment Information
To Soldiers & Families

For more information on DCS visit:

@ www.armyg1.army.mil
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DePLOYMENT CENTER DEPLOYMENT CYCLE

PHRASE 3
DEPLOYMENT
PHRASE 2 -
Family Assistance During
MOBILIZATION Contingency Deployments
PHRASE 4
EMPLOYMENT
TRANSITION TO
POST-CONFLICT
PHRASE 5
RE-DEPLOYMENT
PHRASE 6
PHRASE 7
POST-DEPLOYMENT
RECONSTITUTION
0
o Post-Deployment
Reintegration of Soldiers Reunion Services
Into Families & Communities
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DEPLOYMENT CENTER

Minding Your Business
How to Keep Your Business Ticking During a Deployment

by Michael L. Hare

“Business is very hands-on, very
relationship oriented. It’s about close
communication ties and strong
relationships with your clients. Even
though my special tour was just great,
I never anticipated the toll that it would
take on my business.”

LTC Terry Knight
Director of Public Affairs
California National Guard

For the more than 200,000 military reservists and National
Guard members currently on active duty, the sacrifices of
service can be life-changing. But for citizen-soldiers whose
financial survival depends on the success of personal busi-
nesses or clients back home, the call can come with a
potentially devastating price tag.

Entrepreneurs, real estate agents, and other sales represen-
tatives whose compensation is commission-based also are
faced with starting over when they return from deployment.
Even for some salaried employees, an extended absence
can wreck client relationships that took years to build.

So what can citizen-soldiers do when the call of duty con-
flicts with a passionate pursuit of the American dream?
According to experts, the realization that deployment can

come at any time — and a careful anticipation of its effects

on business and personal financial security — is critical.
SOURCE: Article provided courtesy of USAA, a diversified

insurance and financial services organization that has served
the military community since 1922. www.USAA.com

GX VOL1ISSUE?2 O56&6

SIX STEPS TO SOLVENCY

Here are six tips you can use to further your chances
of landing on your feet when you return home:

sf Develop a detailed, written contingency plan for dealing
with extended absences from your business or clients.

9 Prepare and train a trusted second-in-command to take
= Ccharge.

9 Prepare your customers or clients for your absence with
@@ an explanation of why you're leaving and when you’ll he
back.

l‘. Outsource functions to third-party vendors.

™ Take advantage of trade associations and other trusted
@@ referrals to find colleagues who can temporarily take
good care of your customers.

E'l Use the free services of SCORE (Service Corps of Retired
, Executives) and local Small Business Development
Centers to get additional tips and counseling.

@ WWW.SCOre.org

@ www.ashdc-us.org




DEPLOYMENT CENTER

JOINT ACCOUNT

Having your direct deposit check sent to a joint
checking account will allow someone you trust
to pay your bills.

Advantage: An excellent means to easily pay
bills and provide funds for the family.
Disadvantage: Difficult to ensure funds are not
overdrawn with two individuals separated by a
distance withdrawing money out of the same
account.

TWO SEPARATE ACCOUNTS

Send your pay direct deposit to your individual
account and then have the financial institution
transfer a pre-determined amount into another
account that a person you designate (and trust)
can use to pay your bills.

Advantage: Another excellent way to pay bills,
and provide money for your spouse, and not
overdraw the account due to two individuals
making withdrawals out of the same account.
Disadvantage: You may have to pay two separate
account maintenance fees.

AUTOMATIC BILL PAY ™

(THROUGH YOUR BANK)

Have your bank establish automatic payment
options directly out of your checking or savings
account to pay your bills.

Advantage: Timely payment of bills and excellent
accounting of your bank balance.

Disadvantage: Your financial institution may
charge a fee for this service.

<)

BILL PAYING

AUTOMATIC BILL PAY Q

(THROUGH THOSE YOU OWE)

Arrange for the company (mortgage, utility,
etc.) to debit your direct deposit account for
any money you owe them.

Advantage: If the company fails to make the
withdrawal as previously agreed, they cannot
assess a late fee for late or non-payment (of
course, the funds must be available for this to
be true).

Disadvantage: If you are not due pay, or if

your direct deposit is stopped for any reason,
the company can assess a late fee, and the
financial institution can assess an insufficient
funds fee. Also, if the payment is not the same
amount each month, you may not know how
much the company withdrew until you can
check your account information.

SOURCE:
The Citizen-Soldier’s Guide to Mobilization Finance

(7 1-8T7-ARNGPAY (276-4729)
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FOR THE FAMILY

SEPARATION ADVICE

FAMILY PROGRAMS

FROM THE NATIONAL GUARD BUREAU (NGB)

NGB Family Programs is
developing a great, online
resource center for mili-
tary families to share
information and find
links to resources that
H will address finan-
cial and emotional
needs and improve
well-being.

Among the news and
links to resources, the
web site offers download-

able “Separation Handbooks”
for children of military families. A series of four
handbooks focus on separation issues in ways that
should help children cope with the absence of a fam-
ily member. The booklets cover four age ranges: 3-5;
6-8; 9-12; and 13-15. Each book offers several ways
to encourage a child to discuss his or her feelings and
interact with you by participating is simple, age-appro-
priate activities.

Here are a few tips from each handbook:

MY GOODBYE BOOK - for children 3-5

Young children know when a major family event such
as a military separation is happening, even if they don't
have the words to tell you.

Involve the child in special activities for holidays when
a parent might be away - send cards or photos: arrange
time for an email exchange if possible.

GOODBYES ARE HARD - for children 6-8
Encourage asking questions — When will you be leaving?
Why are you going away? Will you be safe?

Make every effort to spend as much extra time as you
can with the children — take them to the zoo, the mov-
ies, a baseball game, or work with them to plan a spe-
cial party.

To download copies of the “Separation Handbooks” online visit

GX VOL1ISSUE?2 OS8

Make lists of the things you can send to each other while
you are away — plan regular care package shipments you
can both look forward to in the mail.

| CAN DO THAT - for children 9-12

If you know in advance about your departure (and you
can talk about it), consider making a quest or spy game
out of the information by assigning the child a “mission”
to discover all the who, what, when, where and why’s of
your leaving. For anything you can’t discuss, have them
mark it as “top secret.”

Let them suggest something special to do before you
leave, both something they can do for you and something
you can do for them.

SEPARATION HAPPENS - for children 13-15

At this age children may have somewhat “mature” con-

cerns such as whether there will be enough money in the
family or how their responsibilities will change. A child of
this age will certainly wonder about what might happen
if a parent is hurt or killed — these are tough topics but
don’t shy away from them.

Be patient. Watch out for overload; don’t take on too
much. Take your time, be realistic, expect changes and
give space when needed.

@ www.guardfamily.org




FOR THE FAMILY

FAMILY ASSISTANCE

ARMY NATIONAL GUARD
FAMILY ASSISTANCE CENTERS

State Headquarters Contact Information

Whether you're a National Guard

Alabama Kentucky Ohio
(334) 271-7283 (800) 372-7601 (800) 589-9914

Alaska Louisiana Oklahoma service member or a member of a
(907) 264-5346 (800) 541-5860 (800) 362-4535 National Guard family, the National

. ) x5591 Guard Family Program is here to help.
Arizona Maine .
(800) 233-7758 (207) 626-4410 Oregon The program includes the develop-

(877) 881-5181 ment of an on-line community to
share information and provide links to
resources that will address your finan-

cial and emotional needs and improve

Arkansas Maryland
(800) 446-4645 (877) 399-6221 Pennsylvania

(800) 634-1790

California
(800) 449-9662

Colorado
(866) 333-8844

Connecticut
(800) 858-2677

DC
(202) 685-9976

Delaware
(302) 326-7050

Florida
(800) 226-0360

Georgia
(800) 625-5843

Guam
(671) 647-2717

Hawaii
(808) 732-1823

|daho
(800) 543-0887

Illinois
(217) 761-3413

Indiana
(800) 237-2850
x3192

lowa
(800) 294-6607
x4416

Kansas
(785) 274-1171

Massachusetts
(888) 301-3103
X7222

Michigan
(517) 702-5116

Minnesota
(888) 234-1274

Mississippi
(866) 369-6506

Missouri
(800) 299-9603

Montana
(406) 324-3239

Nebraska
(800) 432-6778

Nevada
(775) 887-7328

New Hampshire
(800) 472-0328

New Jersey
(609) 562-0668

New Mexico
(866) 460-4100

New York
(212) 283-2861

North Carolina
(800) 621-4136
x6324

North Dakota
(800) 242-4940

Puerto Rico
(787) 289-1516

Rhode Island
(877) 440-7994

South Carolina
(803) 806-1750

South Dakota
(800) 658-3930

Tennessee
(888) 240-1396

Texas
(800) 252-8032

Utah
(801) 523-4533

Vermont
(888) 607-8773

Virgin Islands
(340) 712-7787
Virginia

(800) 542-4028

Washington
(800) 364-7492

West Virginia
(800) 794-8273

Wisconsin
(800) 292-9464

Wyoming
(800) 635-4917

@ For a complete listing, visit NGB Family Programs online at:
~, www.guardfamily.org

X

your well-being. Information includes
Deployment resources, current Guard
news, and points of contact. You can
also sign up to receive updates and

emails for upcoming events.
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FOR THE FAMILY

VETERANS BENEFITS

K/Iembers of the National Guard

who have served on active duty
during wartime or against a hostile
force are eligible for a range of VA
medical and social services benefits.
You can also call the VA at:

1-800-827-1000.
W""‘i‘

All the websites listed below are

Department of
Veterans Affairs

owned by the Department of

Veterans Affairs. @
} WwWw.va.gov

The Department of Veterans Affairs

(VA) website provides broad infor-

mation on veterans' benefits,

including hot topics, health ben-

efits, vocational rehabilitation and
employment, education, and more.

Enduring Freedom and
Iraqi Freedom/Benefits
for National Guard
Personnel

} www.vha.va.gov/EFIF/res_guard.htm
This page contains specific
National Guard benefit informa-
tion for returning service members,

and

« Information

for National
Guard
Personnel

including the printable trifold
brochure “A Summary of Benefits
for National Guard and Reserve
Personnel” [http://www.vba.va.gov/
EFIF/NatlGd-ReservesVABens0503.
pdf]. Over 30 links connect you to
resources or information on Post
Traumatic Stress Disorder (PTSD),
the GI bill, Transitioning from War
to Home (Readjustment or bereave-
ment counseling), and other health,
medical, and employment benefits.

Veterans'
Readjustment
Counseling Service

Veterans' Benefits

o O
& " )
G ey
= = v

Readjustment Counseling Services,
Bereavement counseling, and

Post Traumatic Stress Disorder
(PTSD), with additional links to
the Vet Center Voice publication,
Tele-health, and other Vet

Center information.

Vet Center Directory
by State

www.va.gov/rcs
This Web portal links you
to resources on Vet Center

www.va.gov/rcs/VetCenterDirectory.
htm

The links on this page will
connect you to pages with
contact information for

Vet Centers in your state

where you can obtain quality
veterans' services.

WHAT ARE VET CENTERS?

Vet Center staff welcome home war veterans

with honor by providing quality readjustment

services in a caring manner, assisting veterans and

their family members toward a successful post-war adjust-
ment in or near their communities.

Vet Centers serve veterans and their families by provid-

GX VOL1ISSUE?2 O&0

ing a continuum of quality care that adds value
for veterans, families, and communities. Care
includes professional readjustment counseling,
community education, outreach to special populations,
the brokering of services with community
agencies and provides a key access link between
veterans and other services in the U.S. Department
of Veterans Affairs.




FOR THE FAMILY

ABOUT FACE

ABOUT FACE PROGRAM

"‘t ":? Through the About Face Program,
ﬁ f’ National Guard units across the
nation are becoming involved

- in the lives of America’s youth.
Originally implemented in 1997

through the State of Florida’s

j Department of Military Affairs,
About Face has been adopted by

several other states. Currently oper-

ating in Alabama, Connecticut, Florida,
Hawaii, Kentucky, Mississippi, New York, and Rhode

“About Face has helped
me to get on the
right path in life and
I am thankful for that.”

=Chris Wrighthead, 15,
Participant: Tallahassee, FL

personal attention. Participants are encouraged to work
as a team to improve social and communication skills.
Through group projects and an open, relaxed classroom
discourse, participants come together to create support

Left to Right: Participants in Rhode Island; on armory
ropes course; Participant in an About Face classroom;
Graduates of About Face

Island, the National Guard Bureau in Washington is
encouraging states with excess Temporary Assistance
for Needy Families (TANF) or Workforce Investment Act
(WIA) funds to consider implementing the after-school
and summer youth intervention and training programs.

About Face is an after-school and summer youth program
designed to provide academic remediation, job and life
skills training, and work experience to “at-risk” youth
ages 14-18. Through hands-on, reality based training,
participants are taught how to be better students, how
to compete in the job market, how to be successful on
the job, and how to be independent, socially responsible
citizens. Students receive both traditional and com-
puter-assisted instruction. A maximum of a 15:1 partici-
pant/instructor ratio insures individual instruction and

networks many troubled youth lack. Furthermore, the
work experience portion of the program pairs participants
with local businesses and organizations, allowing the
participants to practice learned job skills in a real-life
setting. Participants are regularly evaluated on how they
are applying the skills they are learning.

Participants are paid an incentive (usually minimum
wage) to attend About Face which ensures good atten-
dance and dedication to program activities.

In addition to classroom learning, About Face
participants benefit from a variety of extracurricu-
lar activities. community service projects, field trips,
and guest speakers help participants apply classroom
learning to real-life situations. The About Face
mentorship program pairs participants with leaders
from the community who assist the students with
homework, share their life experiences, and offer support
and guidance.

For more information regarding About Face: www.ngb-youth.com
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DRAFTING

MO TORSPORTS

= OW DFA

FETING WORKS

race car’s
speed is a func-
tion of one force
overcoming another
forxce. In this case, the
forces at work are the engine
trying to move a car as fast as
possible, and the air trying to slow
it down.

As a car moves through the air, an air pres-
sure bubble is formed in front of the car and
a minor vacuum behind it. Both of these slow the

car down.

Think of it as this: you and your buddies running a race
while each of you pushes a heavy crate in front (air pressure
in front) and pulls a rucksack behind (vacuum from behind).

Drafting is a way that two cars can reduce some of the forces acting to
slow them down.

When a second car lines up just behind a lead cazr, it fills some of the vacuum
behind the lead car. At the same time, the lead car blocks some of the air pressure
on the front of the second car. This reduces the forces acting against both cars, so

both cars can move faster if they work together.

Back to the race between you and your buddies. Drafting would be like you and a buddy
racing together while you push the crate and your buddy pulls the rucksack. Each of you has
reduced the weight slowing you down, so the both of you can move faster.

THAT’S THE ESSENCE OF DRAFTING!

Junior Johnson is credited with “discovering” drafting in 1960 at the second-
ever Daytona 500. He reluctantly agreed to drive a Chevrolet, knowing it lacked
speed and power compared to the Pontiacs. But he found that as long as he
drafted a Pontiac on the track, he could stay with the front-runners. In the end,
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MO TORSPORTS

GUARD CAR #16

LENGTH: 32.04 FT.
WIDTH: 12 FT.
HEIGHT: 7.79 FT.
TOP SPEED: 45 MPH
WEIGHT: 60 TONS
CREW: 4
ARMAMENT: 105 MM

Crew Chief Doug Richert with the M1 Abrams’ “pit crew.”

It may not reach 180 MPH, but at a top speed of 45 MPH,
it can run over pretty much anything that gets in its way. At
almost twice the horsepower of a NASCAR Nextel Cup race-
car, the M1 Abrams Main Battle Tank was a whole new beast
to tame for Greg Biffle and Doug Richert, driver and crew
chief of the No. 16 National Guard Ford.

They got the opportunity to try their hand at driving the 60-
ton machine at the National Guard training facility in Las
Vegas, NV.

“That’s one of the coolest things |'ve ever done,” said Biffle.
“It's amazing how much horsepower those tanks have and
how fast such a heavy piece of equipment like that can go.

| think | got some air in it coming out of one of those holes
out there in the desert.”

IBRAMS#16 FORD

BIFFLE AND/RIGHERT EXPERIENCE A TRUE DRIVING MACHINE

2 /| -

—-_—

LENGTH: 17 FT.
WIDTH: 9.17 FT.
HEIGHT: 4.25 FT.
TOP SPEED: 188.387 MPH
WEIGHT: 1.7 TONS
CREW: 19
ARMAMENT: 1 LEAD FOOT

l it o RO R T S R
Greg Biffle behind the wheel of the “Abrams Mean Machine.”

“These tanks are just amazing and I

have a lot of respect for the men and

women who both work on them and
operate them.”

GREG BIFFLE, DRIVER OF THE #16 NATIONAL GUARD FORD

Biffle and Richert drove the tanks as part of the footage for
a National Guard DVD, which will compare the crew of a
NASCAR Nextel Cup team with an M1 Abrams Tank crew.

Said Richert, “It's cool to experience a little bit of what they
do. We always have a few Guard members in our pit every
weekend now, but this is the first time we've really gotten to
see much of their side of it.
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MO TORSPORTS

CALIFORNIA SPEEDWAY
AUTO GLUB 500

- GX VOL1ISSUE?2 O&4-4

GUARD CAR #16

Fontana, CA (May 2, 2004) By lap 62, Biffle was running third,
and on lap 66 he passed Kasey Kahne for the lead. Biffle held
the lead for all but one of the next 27 laps and had a command-
ing advantage when the next caution came out, allowing him to
pit for tires, fuel and a minor air pressure adjustment on lap 93.
The field restarted on lap 102 and it was immediately apparent
that there was a problem with the No. 16 car.

“THESE GUYS DON'T GIVE UP AND THEY ARE GOING TO DO WHATEVER IT
TAKES TO GET THIS NATIONAL GUARD CAR TO VICTORY LANE. | KNOW WE
ALL WANT TO GIVE THOSE MEN AND WOMEN OF THE NATIONAL GUARD
SOMETHING TO CHEER FOR.” GREG BIFFLE

|

Biffle reported that he thought it was the transmission and pulled
the car to the apron, eventually making his way to the garage with
the help of several crew members and SFC John Metzler of the
National Guard. The rest of his team was already in the garage
preparing for the transmission change. The team worked together,
losing only 24 laps making the change, and sent Biffle back out
onto the track on lap 126.




Visit the Virtual Armory today to A
request a free copy of the 2004 National v vde o8
Guard Almanac to be sent to your home. S,

WWW.VIRTUALARMORY.COM |

T



PERSONAL IMPROVEMENT EXERCISE YOUR ABS

1
: EXERGISE

~.' YOUR
e e T L _

These exercises will help to

strengthen your abdominal muscles.
For more advanced training, simply
add more repetitions. by “JOE” JOHNSON

» MEDICINE BALL SIT-UP

Position 1:

R Sitting in an upright sit-up position, place a medicine

s o seed N hall between your ankles and squeeze it with your feet
: . (you will use this as an anchor). Your partner, standing

in front of you with a weighted medicine ball,

B should throw the ball to you.
Position 2:

Catch the ball, and then lay your back flat on the floor.

Position 3:
With the ball still in your hands, sit up and throw the
ball back to your partner.

Repeat.
Begin with 10-15 repetitions

MARATHON FITNESS CO.

Elmond “Joe” Johnson, Morris Jamison and John Payne are co-owners of Marathon
Fitness, a personal training facility dedicated to helping their clients obtain their
fitness goals. Elmond currently holds a master's degree in Biology and is a doc-
toral candidate in the Department of Anatomy and Physiology at Meharry Medical
College. EImond conducts research in relation to stress and obesity and has been
training individuals and athletes, as well as non-athletes, for the past 14 years.
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» LEG TOSS

EXERCISE YOUR ABS

Position 1:

Lie on your back; your partner should stand with his feet on
either side of your head. Grabbing onto his ankles, lift
your legs to a 90-degree angle; your partner should

grab your feet. (Make sure your legs are straight and your
lower back is pressed into the floor.)

Position 2:

Your partner should gently toss your legs toward the floor,
stop your feet at least two inches from the floor.

Lift your legs back up to a 90-degree angle and repeat. *

Begin with 10-20 repetitions

VARIATION:
Instead of having straight legs, bend your knees. When your
partner tosses your feet, shoot your legs straight out.

* If this strains your lower back, it is because your abs
are not yet strong enough. Once they become
stronger, back strain should be alleviated.

» ONE LEG SIT-UP

Position 1:

Lying on your bhack, bend your left knee while
the right leg is straight and slightly relaxed.

It helps to have your partner hold your ankles.

Position 2:

Twist your body as you sit up and touch your
right elbow to your left, bent knee. Lie flat.
Repeat. *

After finishing each repetition, bend the
opposite leg and switch sides. Begin with 10
repetitions for each side.

*This exercise requires you to use the hip muscles
and obliques on one side of your body to pull
yourself up. The advantage of this is that it
requires your muscles to do more on one side,
making them stronger for normal sit-ups.
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GCADGETS AND GEeAR CAMPING GEAR

Weather’s warm, must be camping time. Not that “RV in the Information and products provided by:
River Sports Outfitters, Inc. (615)356.5230

A A . R and (865)523.0066 www.gearpro.com and
carrying it ALL in, every-ounce-counts backpacking. If Blue Ridge Mountain Sports Franklin, TN

that’s what you’re into, this is your stuff. Heck, we 1.866.905.BRMS www.brms.com
even found a way to turn your dog into a
pack animal.

woods” drek. We’re talking serious off-the-beaten-path,

AIRJET 2 $285

Mountain Hardwear

A full-size backpacking tent at almost half the
weight. Cross-flow construction.

Fly welded to sidewall. Complete perimeter mesh
vent. Ceiling vents. Double-slider, watertight zippers.
Single front door with mesh panel. Roomy front vesti-
hule. Modified Tension Shelf.

www.mountainhardwear.com

JETBOIL | %80

A revolutionary, all-in-one design
combining an insulated cooking/
drinking cup and a quick-starting
burner into a single package for
superior heat transfer! The Jethoil
uses less than half the fuel required
by a conventional stove, saving you
weight, space, and money. Ideal for
backpacking, climbing, snowshoeing,
skiing.

www.jetboil.com

mioX PURIFIER $130

MSR

The MIOX Purifier works by creating a brine solution out of untreated fresh water and ordi-
nary salt, then passing a small electrical charge through the solution, which results in a
powerful dose of “mixed oxidants” thus the name MIOX. The solution is then poured into
untreated water, inactivating viruses, bacteria, giardia, and cryptosporidium (which even
iodine does not kill), leaving you with SAFE, purified water. Prototypes of the MSR MIOX
Purifier were field tested in 2002 by the U.S. military forces in Afghanistan and

other locations.

™,

www.msrcorp.com
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GCGADGETS AND GEAR

CAMPING GEAR

ALSO SHOwN

Lil’ Joe $995 1SO Whitewater Paddle $109
Liquidlogic Kayaks Seven2
www.liquidlogickayaks.com www.seven2.com

PCT 2 Tent $185 Denali Ill Telescopic Poles $70
Mountain Hardware MSR
www.mountainhardware.com www.msrcorp.com

Z™ PRCK %169

Gregory

Large and beefy —but still weighing just three pounds—the Z
Pack strikes a perfect balance between lightweight, comfort, and
convenience. Features like a pleated front compression pocket,
side-access zipper, and a more substantial waistbelt make it user-
friendly for the average backpacker on weekend to weeklong trips.
(Named Best Weekender Pack by Backpacker M ine 2004 Gear Guide)

www.gregorypacks.com

CHUCKWRGORN |$45

Kelty

Let your pet carry its own food, poop bags and
supplies. Convenient expandahle pouches adjust
to the size of your dog. XL,L, M, S

www.kelty.com

Z/1 CHACO SANDALS | $95

Like a broken in pair of jeans, Z/1's feel like friends for life. Chaco
BioCentric(tm) footbed contours deliver something very simple - all day com-
fort. Infinitely adjustable pull-through straps and a single buckle hold your
feet securely in all kinds of conditions. Molded polyurethane footheds and
Vibram® soles. Open toe strap configuration allows maximum phalangeal
freedom, barefoot or with socks.

www.chacousa.com
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HIT PLAY

rom the legends of King
Arthur to EZ Company in
Band of Brothers, the hero-
ism of warriors makes for great
stories. No matter how different the
tale, heroism is universal. So, it’s no
surprise that warrior films abound.
With so many to choose from, it’s
hard to know where to start - and e =N,
that is where we come in. From - e o "‘
Oscar-winners like Gladiator to less- 4 o~ SRl
er known films like The Messenger, .

here’s a look at some of the hest ". . ‘
warrior films Hollywood has to offer. \ ‘ “ "‘ v

Troy

. . . . 1/2 Brad Pitt, Eric Bana, Orlando Bloom

2004, Warner Brothers - The cleverest warriors in literary history come to life in this
look at Greek mythology’s best-known story. This movie manages to turn boring school
lessons into an epic picture with brilliant fight scenes and a fascinating story.
(Running time: 163 minutes)

The Alamo

Dennis Quaid, Billy Bob Thornton, Jason Patric

*** 1/2

2004, Touchstone Pictures - Texans are known for their pride, and now, we definitely
understand why. The Alamo focuses on four 19th century warriors (Colonel Travis,
Davy Crockett, Jim Bowie and Sam Houston) and their personal struggles on the way to
becoming legends. (Running time: 155 minutes)




Mo vie Reviews HIT PLAY

The Messenger: _ OTHER

The St 3 f£A
Mi//ﬂ?ovovicZ'FZe guna!ujy,a];:n ]Eﬂ//eov:llﬂc \ZQI”& ﬂ? ﬂ% HQ[EB ﬂ%
FLICKS:

THE LAST SAMURAI
2003, Warner Brothers g
Tom Cruise

2002 Columbia Pictures - The Messenger
is an artistic look at the motivation behind
Joan of Arc, France’s most renowned war-
rior. This movie is anything but run-of-
the-mill. The film does a decent job of
accurately portraying the basic timeline of
events and battles in the life of this warrior.
(From Play to Stop: 148 minutes)

An American military advisor
embraces the world of the samurai:
“Warriors willing to give their lives
for what seems to have become the
forgotten word - Honor.”

We Were Soldiers THE PATRIOT

) ) ) 3 ) 2000, Columbia Pictures
Mel Gibson, Madeleine Stowe, Greg Kinnear, Chris Klein Mel Gibson, Heath Ledger

Loss turns into passion, and pas-
sion drives a man to fight for his
family and his country — a great

American patriot — a true warrior.

2002, Paramount, Icon Pictures - We Were
Soldiers looks at struggles both on and off
the battlefield. While Gibson and his troops
lay their lives on the line in combat, the
women at home fight to keep hope alive.
(From Play to Stop: 138 minutes)

BAND OF BROTHERS

2001, DreamWorks SKG/Television,
HBO, Playtone

Damian Lewis, Ron Livingston,
Donnie Wahlberg, Matthew Settle

- HBO’s Miniseries about an Army
Gladiator rifle company that parachuted into
Russell Crowe, Joaquin Phoenix France on D-Day; they depended
on each other and the world

depended on them.

2000 DreamWorks SKG, Universal - Gladiator
looks at the fictional life of a Roman General
who lost everything to treachery. Instead of
giving up, our Hero fights back to avenge
his family and destroy a despot. Gladiator
truly has something for everyone — bhlood,
sweat, tears, romance and a gorgeous setting.
(From Play to Stop: 155 minutes)

SPARTACUS

2004 USA Network Pictures
Goran Visnjic.

1960 Universal, Byrna

Kirk Douglas, Laurence Olivier

From slave to warrior, a man
becomes a hero as he leads
70,000 men, women and
children to fight for their
freedom and lives.

NVIEC

i

Brgveheart THE 13TH WARRIOR
Mel Gibson 1999, Touchstone,
. w18 Buena Vista Pictures
1995, Paramount Pictures, 20th Century Fox, VIEHEARL Antonio Banderas, Omar Sharif
Icon Productions - Braveheart paints a graph- il =t

ic picture of William Wallace, a Scottish
commoner who leads an army to fight for his
country’s freedom from England. Remember
ed for its intense hattle scenes, Braveheart
is truly one of the finest warrior movies
out there.

(From Play to Stop: 178 minutes)

Faced with an unknown enemy
and an unknown world, The 13th
Warrior proves that it's not the
size of the warrior that matters as
much as the warrior’s skill.
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THE BROTHERS WES'T POP KULCHA

If you're the comic book type,
you've probably already seen
the movie. If you haven’t, what
is your major malfunction? This
is one of the most faithful movie

&
ol adaptations of a superhero ever.
wo Ol »
WaP? e - If you don’t know Hellboy, don’t

let the name worry you. Yes, he's
a cigar-sucking demon, but
he fights evil beasties,

Attention all ] f Nazis and Rasputin to pro-

tect humanity, so he can't

GUARD SUPERHEROES! : be that bad. Check out the

T - movie or better yet, go to a

Our fair city is threatened by evil hordes! We local comic store and pick

need you on our team to help thwart this assault! Any up some of author Mike
Heroes willing to join forces with the GX League should Mignola’s fine work.

seek out Professor GX or Napalm GX on the Liberty
server, identify themselves with the phrase, “Hooah”
and they will sign you up!

We LOVED this game! We were thrilled to learn we'd
have a chance to be the Superheroes we've always
wanted to be (The Elder frequently laments his lack
of a utility belt and the Younger thinks he would look fabulous in a
cape). And so we found ourselves hot boxing smokes, waiting for the
server to come on line. The servers lit up at midnight and our wives
haven’t seen us since.

Every reviewer loves this game

except us. One hundred
words isn't enough to tell you
how much we hated it ... but
we're gonna try anyway.

First thing up is character creation. Wow! You can look like an old . .
favorite or something original. The Elder had his choice of utility This game will bend your
belts. The only thing missing, tragically, was a cape for the Younger. computer over and do ba,d
As far as powers for your alter-ego, you can be a head-cracking tanker F}:R_CRY things to it. If you don’t
like the Hulk, a long-ranged-reach-out-and-smite-someone-blaster have the latest generation

like the X-Men’s Cyclops or just about anything else. gaming PC, forget it. Our
systems are well above the

recommended spec and it

was still choppy at the low-

est graphic settings. Add

to that an overrated Al and

lackluster game play and

you've got ... well, | don't
know what you've got, but it
isn't a good game. And if we
play one more PC game with
only console save points, bad
things, that's all we're sayin':
bad things...

Once you've settled on your new look, you head off to Paragon City,
a place so full of super-powered villainy that even the cops run from
the bad guys. You'll fight your way through a range of baddies from
whirring robots to lumbering un-dead and that’s in the first hour.

What we really loved about this game was the teamwork and heroic
spirit that seems to be arising among the player community. We
were amazed at how often people would politely ask for a slice of
our righteous combat pie, happily joining in or moving on depending
on our situation.

Although game play in this finely crafted MMO shooter may become
repetitive in a month or so, the only complaint that we can come up

with at this point is Save your money, there are lots

of good first-person shooters

“Wherels my #$&@! cape?” g?ﬁ:h;:?rethls just isn't one

Ssssh! The editors think this is our byline. Instead, we, the Brothers West (Elder and Younger) want to know what you're playing.
PS2, Xbox, PC? Sports Games? Shooters? Email us at brotherswest@gxonline.com and let us know. Hide! Boss is coming!
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Download the GUARD FORCE game free. Feel the excitement and
intensity of the Army National Guard on-screen. Liberate a city. Rescue

citizens from a raging river. Bust through the enemy’s defense in your M|
tank. Lead a covert strike operation.

www. 1=-800-G0-GUARD. com

25 Lﬂm.ﬁ'h {
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ROMEDO HERDOES

PARTY TIME: STEAK DIANE

STEA

You'll need:

For the potatoes:

2 large potatoes
I cup milk
I cup prepared horseradish
6 thsp. butter

For the asparagus:

A bunch of asparagus
and something to steam
them in.

by Stephen Green

The Warrior Ethos - You'’re
thinking, “What has this to do
with cooking?” But stick with

me a few minutes, and I'll show
you how to put Warrior Ethos to
use on the battlefield of romance.

Training and Doctrine Command
(TRADOC) tells you Warrior Ethos
means you “put the mission first,
never accept defeat, and never

quit.” The Warrior Ethos at home
means you pull out the heavy artillery
at the first sign of trouble.

Need to win over the girl? Want to call a truce for buying

GXC VOL 1ISSUE 2 O
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For the steaks:

2 New York Strip steaks
2 thsp. unsalted butter
1 thsp. cooking oil or light olive oil
2 cloves garlic, minced
I cup beef broth
4 tbsp. dry red wine
I tbsp. Dijon mustard
I thsp. tomato paste
2 thsp. cheap cognac
1 tbsp. Worcestershire sauce
1 cup heavy or whipping cream

Some salt and pepper

that station wagon instead of the
SUV? Or maybe you need to make
the perfect welcome home feast for
that someone just back from a long
deployment?

This meal is so good to eat and

so fun to watch getting made, that it's
almost as good as an order

to return home early.

We're going to make Steak Diane with
steamed asparagus and horseradish mashed
potatoes. Don't be put off by the number of
ingredients - it's all very easy and, after all, you live the
Warrior Ethos.



PREP: 15 MINS / COOK : 20 MINS = TOTAL: 35 MINS

Set the table in advance. Use a white

tablecloth with white cloth napkins for
a nicer table setting. Use candlesticks
with off-white candles and light candles
5 minutes before placing the meal on the
table. Fresh flowers will add a nice touch
to any meal at home.

Make the potatoes ahead of time
and stick them in the oven to stay
warm. Easy enough job — hoil the
cut, peeled potatoes for 15-20 min-
utes, then whip them up in a mixer
with all the other ingredients. Add
salt and pepper to taste, cover the
bowl with aluminum foil and stick it
in the oven on “warm.”

That’s the easy part. But the
directions for the rest are simple
enough for a beginner and you,
after all, are a Warrior.

Fill your steamer (a big pot with

a colander on top will do nicely)
with water and put it on high heat.
Measure out your steak ingredients
into little custard dishes (or even
coffee cups!) once the potatoes
are done, then sit back and enjoy
your beverage of choice for a cou-
ple minutes. Nowhere does Warrior
Ethos say you can’t rest before
battle.

Now melt the butter and oil in a large
skillet over medium heat. When the
butter stops bubbling, turn up the
heat to medium-high and put in the
steaks. Sear them for two-three min-
utes on each side. After you flip the

steaks over to sear the second side,
heat the cognac in a small saucepan.

Here's where it gets fun, especially
if you're cooking where your date
can see you. When the cognac hoils,
have your lighter ready, pour the
hooze over the steaks, and set it on
fire in mid-pour. Just like in a fancy
restaurant, but the “woomph” is
gonna be big. Remember, you're a
professional soldier now. Perform
this step responsibly to impress
your date with your style and class.
Guaranteed more effective than a
HALO jump into a wine glass.

Remove the steaks and put them on a
platter, after seasoning with the salt
and pepper.

Drain most everything out of the skil-
let. Reduce heat to medium and drop
the minced garlic in. After less than
a minute, add the wine and dissolve
the remaining bits by stirring the skil-
let with a wooden spoon (deglazing).
All that steak stuff stuck on there
will add wonders to the sauce. Now
dump in the beef broth, mustard,
tomato paste, Worcestershire, and
any juices that have collected on the
meat platter.

PARTY TIME: STEAK DIANE

Crank the heat up to high and let
it go for about three minutes to
reduce, stirring constantly. Add the
heavy cream and let it reduce for
two more minutes.

While the sauce is reducing, put
the asparagus in to steam. It should
take about the same time the sauce
will take to reduce. If it's taking
too long, just turn the heat under
the sauce down to low.

Turn the steaks in the sauce and
serve on warm plates. Pour the
remaining sauce on, and if you
spill a little on the potatoes, well,
that’s more than OK.

Advanced Tip: To make your meal
look like it came from a fancy
restaurant, dish out the potatoes
in the middle of each plate, and
flatten them down a bit. Put the
steak right on top, and pour the
sauce over the whole mess. Serve
the asparagus separately on a
smaller plate.

Advanced Tip for Suave Warriors:
Buy two bottles of quality
Cabernet Sauvignon. The twin
bottles may set you back twenty
bucks or so, but you'll have plenty
of wine for the sauce, plenty to go
with the meal, and maybe enough
left over to help you forget about
those burned knuckles.

Tip So Advanced, TRADOC Should
Classify It: For dessert, buy six dif-
ferent gourmet chocolate truffles
from that chocolate store at the
mall and some vanilla sauce mix,
too. Take two saucers, pour just
enough of the sauce to cover the
middle of both, and put three
truffles on each plate.

You can thank me on Monday.

Stephen Green lives with his wife in Colorado Springs,
where he invests, writes, and enjoys the occasional
vodka martini. You can read him daily at
www.vodkapundit.com. @

GX VOL1ISSUE2 OS5




FROM LEFT T0 RIGHT: SSG Don McPherson with Ronnie and Rex I, SGT Gregory Griffith with Dan, SGT Kyle Molencupp with Radja and SGT Douglas Shaw with Rex VI

MINE

DOGS

P “NOT JUST ANOTHER WALK IN THE PARK WITH MAN'S BEST FRIEND”

in Afghanistan a few months ago: four soldiers, in full

bomb-squad gear, apparently taking their dogs for a walk
in a mine field. Despite appearances, the heat hadn’t gotten to
these members of the California Army National Guard: they
were doing their jobs. Everyone just called them the “Mine
Dog Guys” and they were making history.

The story of the Army’s first Canine Mine Dog Detection
Team began over a year ago in Chico and Lakeport, California.
The four soldiers, SSG Donald McPherson, SGT Gregg
Griffith, SGT Kyle Molencupp, and SGT Douglas Shaw of
Charlie Company, 579th, volunteered for the new program,
not entirely sure what they were getting themselves into.

Their first stop after leaving home was the Global Training
Academy in Somerset, TX, where they were matched up with
their new partners: Rex II, Rex IV, Dan and Radja (three
German Shepherds and one Belgian Malinois). After an initial
two months, the team relocated to Ft. Leonard Wood, MO,
to complete their training. Following the required 790 hours
of instruction for each of them to get certified as handlers, the
group was deployed to Bagram Airbase, Afghanistan.

A n odd sight greeted many visitors to Bagram Airbase

The instruction program teaches the four-legged soldiers
how to recognize a number of odors including C4, TNT,
DNT, PETN and even tripwire. The soldiers work as a team
to accomplish tasks such as route clearance and area reduction.
Working together is critical; the team has to be focused on a
number of factors: wind, temperature, humidity, and ground
conditions, all of which can have a dramatic effect on the
dog’s ability to detect an explosive odor. The animal’s handler
focuses on the search pattern while the balance of the team
watches for changes in the working environment that might
cause a problem.

When the dogs work, they are rewarded with a black
rubber ball-like toy called a “Kong.” According to SGT Shaw,
“They live, eat, and breath just to get that reward.” Constant
physical and verbal praise, along with the particular breeds’
strong work ethic means “all they want to do is work.”

The most important aspect of the work is the handler’s
relationship with his canine partner. The dogs need daily
attention: kennel maintenance, feeding, walking, grooming
and playing, all work to build mutual trust and affection.
Although the Mine Dog Guys had to take on all these respon-
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SSG McPherson giving Rex Il some refreshing water

sibilities along with other normal soldiering duties, they feel that
it was all worthwhile. SGT Shaw elaborated on the payoffs for
all the hard work: “When you see your partner sit down two feet
in front of you ... you realize he just saved your life. What an
amazing feeling.”

Apparently that amazing feeling extended to others, like
the manual de-miners (“Sappers” from the 10th Mountain
Bravo 41st) who handled any unexploded ordnance that the
dogs found. The teamwork between the sappers and the dogs
dramatically improved the speed with which an area could be
cleared. In fact, as the benefits of the dogs” work became appar-
ent, the mechanical detector operators began to ask, “How do 1
get a dog?”

When this historic mission came to an end a couple months
ago, it was bittersweet for the team. Alcthough the two-legged sol-
diers returned home to California, the four-legged ones headed
back to Texas to join up with a group of regular Army soldiers
attending training (the instruction time is too long to continue
to use Guard members). While the Mine Dog Guys are sad to
have left their canine compatriots, they are proud of the work
they've done. SGT Shaw reflected: “All the hard work we put
into the dogs will save lives... Leaving our dogs behind to the
Army just ensures our legacy of helping [our] fellow soldier.”

Special thanks to: SGT Shaw and SSG McPherson for their contributions to this
story.

THE UNITED STATES WAR DOG
ASSOCIATION

The US War Dog Association
will use your donations to send
K9 cooling vests, collars, pads
and boots (as well as treats for
a job well done) to our K9's and
their handlers currently serving
in the Middle East.
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To donate, visit the USWDA web site:

CHARLIE
CARGO

We were nearing the sum-
mit of the barren slope when
Wolf suddenly stopped and
sat down.

“Come on, Wolfer, let’s
g0o,” | said hoarsely between
gulps of air. But he refused
to move. The slack man was
breathing on the back of my
neck. “Cargo, let's go.” The
grunts behind us were start-
ing to bunch up and we were
still in the open.

“Then tell them to spread out and take what cover they
can find.”| said, “He’s alerting to something.”

| motioned for Wolf to return to me, then sent him out
to do a second search. Personally, | didn’t really believe
there was anything to worry about. Now Wolf was back
at the same spot on the hillside, sitting in the dirt just
like before.

In a low crouch, | moved up to his position and gave
him a pat. “Whassup, boy?” | splashed a little canteen
water in a tin cup and held it under his chin. “You just
thirsty, Wolfer?” He ignored it. “Well, you aren’t sniffing
the air or listening to anything. Stop worrying and let’s go.
Everything's O.K.”

Meanwhile, the slack man was telling the troops to quit
their whining. “Shut up,” he hissed through closed teeth.
“The dog’s onto something.”

As the man spoke, | was in mid-stride and about to
step around Wolf. Suddenly the dog wrenched his body
sideways, blocking me. “Hey, it's OK, I'm only looking,” |
whispered. And that was when he bit me.

Those jaws of his were like a vice--a vice fitted with
tiger teeth, which were now penetrating my right hand. |
was too surprised to scream. Flailing like a fish, | franti-
cally tried to wrench my hand out of his mouth. Blood was
starting to trickle down my wrist. . .time seemed to be
standing still. Finally, mercifully-blessedly--he let go.

Now | knew something was wrong. “Well for crying out
loud, what is it?” | blurted, trying to push down the urge
to vomit as waves of agony began rolling up my arm. And
then | saw it: A well camouflaged booby-trap. Two feet in
front of me. My knees began to shake as the realization
of just how close I'd come to dying began to sink in--and
how | would have taken Wolf with me.

WOLF AND CHARLIE CARGO
met in Vietnam in 1970.
Charlie has published
some of his experiences

at www.scoutdogpages.com

www.uswardogs.org
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LAST WORD

R

@ fat tax

n. A tax imposed on foods that are deemed
to be unhealthy, particularly those that

7

PEGIAL FORCES

I LAWS OF GOM BAT /A contribute to obesity. So far, fat taxes have
ﬁ ; 4 / only been proposed.

jl google bombing

The important things v. Setting up a large number of web pages with links that point to a specific
are always simple.

web site so that the site will appear near the top of a Google search when users
enter the link text.

hooah

adj., adv., n., v., conj., interj., excla. [Orig. unknown] Slang.
The simple things 1. Referring to or meaning anything and everything except “no”.
are always hard. 2.a. Solid copy. b. Roger. c. Good. d. Great. e. Message received. f. Understood.
3.a. Glad to meet you. b. Welcome.
4.a. I don’t know the answer, but I'll check on it. b. I haven’t the foggiest idea.
5. I don’t know what that means, but I'm too embarassed to ask.
6. Yes.
7. Thank you.
8. You've got to be kidding me!
The easy way 9. Go to the next slide.
is always mined. 10. You've taken the correct action.
11. Squared away (He’s pretty hooah.)
12. Amen!

@% NEXT ISSUE:

Guard Family - the heart of the team.

Guard families have proud traditions much the same
as Guard Soldiers and now, perhaps more than ever,
family is essential to mission success. Send your ideas
to: editor@GXonline.com



AT TIMES LIKE THIS IT’S GOOD TO KNOW THERFE’S
A STRONG NATIONAL GUARD IN YOUR COMMUNITY.

Natural disasters do more than make headlines. They affect the lives of
millions of Americans every year. And so does the National Guard. Whether it’s
a wildfire, tornado, hurricane or earthquake, the Guard is there. Always has been.
And with the support of dedicated Americans, the Guard will always be the force
America’s communities count on.

Can your community count on you to keep the Guard strong? Visit our web
site today or call us. We'll give you lots of reasons why

ou should become a Citizen-Soldier. -
4 NATIONALS::

Learn more about the National Guard. Visit us at E"nnn

www,1-800-G0O-CGUARD.com °* 1-800-GO-GUARD
YOU CAN
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DO YOU HAVE WHAT IT TAKES
TO WEAR ONE OF THESE?

—L TS

GT SCORE OF IIO UsS. CITIZEN 6 8 YEARY’ EXPERIENCE INA FEEDER MOS
ELIGIBLE FOR SECRET CLEARANCE « PASS STANDARD APFT

Some lead by example. Others lead by expertise. As a Warrant Officer EH ATIONAL:=

in the Army National Guard, you'll lead by both. Here’s your opportunity to
take advantage of your unique knowledge, to let your expertise and drive G“A n
YOU CAN

advance you to a higher level. If you feel the need to specialize —in the
Army National Guard, YOU CAN.

1-800-GO-GUARD « www.1-800-G0O-GUARD.com
Download an Army National Guard Warrant Officer Application Guide today.






